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LECTRIC REFRIGERATION NEWS 


The business newspaper of the electric refrigeration industry 


VoL. I. No. 13 


Detroit, MicuH1GAN, Marcu 30, 1927 


PRICE FivE CENTS 


TOLEDO EDISON HAS 
U.S. SALES RECORD 


Sold 560 Frigidaires in February— 
Claim World’s Record for 
Single Month 


The Toledo Edison Company claims the 
world’s record for the greatest number of 
single compressors ever sold in any one city 
during a month’s campaign, with a sale of 
5460 Frigidaire machines in Toledo during 
the month of February. 

This sales feat is all the more remark- 
able because it was made during the short- 
est and coldest month of the year. 
Another unusual feature of the campaign 
was that the sales were made by the regu- 
lar appliance salesmen and not by the 
Frividaire sales department. 

To H. F. (Sid) Corby, manager of the 
electric refrigeration department of the 
Toledo Edison Compary goes most of the 
credit and glory. In his capacity as com- 
mander-in-chief of the 37 soldier-salesmen 
in their assault on Fort Quota (Toledo). 
he planned and executed a masterful sales 
campaign that broke all records for effec- 
tiveness and ultimate results. 

The domestic electric division of the 
public service company was divided. into 
six feams of six men each. These teams 
were captained by the six regular refrig- 
erator salesmen from Mr. Corby’s depart- 
ment. The salesmen were trained for six 
weeks prior to the opening of the campaien 
hy Mr. Corbv. assisted bv representatives 
from the E. H. Walker Company. Toledo 
Frividaire distributors and from the Frigi- 
daire Corporation at Dayton, Ohio. 

Before the salesmen started their sales 
camnaign, they were asked to call on a 
number of Frigidaire users in Toledo. 
“This was the most strategic move of the 
entire campaign.” said Mr. Corby. “These 
appliance men talked to Frigidaire users 
and became enthusiastically sold on the 
real merits of the machine. No amount 
of sales talk, that we could have given 
them. would have been so effective.” 

Attractive window displays were used 
during the campaien, and were changed 
each week. The “Oh Min!” window dis- 
play attracted an unusual amount of atten- 
tion A daily bulletin called the “Freez-O- 
Gram” was issued each day, giving the 
standings of the men and the funny expe- 
riences encountered by the salesmen. 

The campaign created a great deal of 
individual rivalry and team spirit, and was 
the cause of much outside interest. Many 
telegrams were received from all over the 
country, and many Toledo business men 
came to the Toledo Edison building day 
after day to watch the bulletin board and 
the individual standings of the salesmen. 

Prizes were offered as follows: First 
prize, $100 and a $50 wrist watch; second 
prize, $75 and a $10 hat; third prize, $50 
and a $10 hat; fourth prize. $25 and a $10 
hat. The fifth, sixth, seventh, eighth. ninth 
and tenth prizes was a gold pencil with 
name engraved. The winning captain 
received $100 in prizes. In addition to 
these prizes, $250 in cash prizes were given 
by Mr. Corby as daily prizes. 

Ted Eleston, with 66 sales contracts, won 
the first prize. Tt is believed that this is a 
high record for any individual salesman to 
make in ‘one month. He claims another 
record of having made at least one sale 
each day during the entire month. Louis 
Gramling, with 35 sales, won second 
prize: third prize went to Cooney Kutzli, 
with 25 sales: and fourth place to John 
Cherry, with 23 sales. 

At the end of the campaign a banquet 
Was given to the salesmen at the Hotel 
Secor and the prizes were awarded at this 
time. E. H. Walker. of the E. H. Walker 
Company; C. L. Proctor, vice-president of 
the Toledo Edison Company, and Mr 
Corby were the principal speakers at this 
oecas'on, 


PORTSMOUTH STOVE 
FIRM MAKING CABINETS 


The Portsmouth Stove & Range Com- 
pany, Portsmouth, Ohio. is increasing pro- 
duction on its line of all-porcelain cabinets 
which are especially designed for electric 
refrizeration. J. B. Knause, vice-president, 
is in charge of this development. The line 
of cabinets is being exhibited this week at 
the convention of the Ohio Valley State 

urniture Dealers’ Association, being 
held at the Neal House, Columbus, Ohio. 
Dealers from four states are attending 
the convention, 


Nev Electric Absorption Machine 


Master Domestic Refrigerating Co., Inc., 
27 Broadway, Flushing, N. Y., is exhibit- 
Ing a new absorption type machine operated 
by electricity. A. H. Strong is president 
of the company. 


Jackie Coogan Uses Servel 
The home of Jackie Coogan, 673 South 
Oxford Street, Los Angeles, Calif., is 
featured on the front cover of the Servel 
Refrigograms, March issue. Jackie’s home 
'S equipped with a Servel. 


Jeane Finds His ("= 
$1,000 Electric 
Refrigerator a 
Good Investment 


Jeane Van Alman has never lost any 
food in this electric refrigerator and says 
that there is no reason for losing anything 
after one knows how to operate it. 

Jeane has conducted restaurants in Bue- 
nos Aires and Valparaiso before coming 
to Boulder, Colorado. He is famous for 
his barbaques, served in the Argentine Re-. 
public. He conducts an extremely clean and 
interesting luncheonette. A sign on the 
electric refrigerator says: “This ice box 
is open for inspection at all times ” 

In fact, everything is open to the inspec- 
tion, even to the dishwashing. 

A dozen canary birds furnish music, 
while patrons are served with the choicest 
dishes which only Jeane knows how to pre- 
pare. 

Meats are always ripened before serv- 
ing to the patron, and Jeane says that he 
can keep meat for 23 days in the electric 
refrigerator. The outfit, which is a Frigi- 
daire commercial unit, was installed by 
the Public Service Company of Colorado. 


SEES PROSPEROUS YEAR 
AHEAD FOR FRIGIDAIRE 


E. G. Biechler, President, Returns 
From 5000 Mile Trip With 
Optimistic Predictions 


The present year will be one of unpar- 
alleled prosperity, was the prediction of 
E. G. Biechler, president of the Frigidaire 
Corporation, on his return to Dayton last 
week, after a three weeks’ visit to dis- 
tibutors throughout the eastern and south- 
ern sections of the United States. 

“The field organization is getting away 
in fine shape,” he said. “Business is well 
up to our expectations. In January our 
retail household and commercial sales were 
double those of January a year ago. Feb- 
ruary sales were twice those of last Feb- 
ruary. March sales will be 100 per cent 
ahead of March, 1926. If we hold the 
pace we have set, and there is every reason 
to believe we will, our retail sales in 1927 
will reach a tremendous volume.” 

Waiting for Mr. Biechler’s attention was 
an accumulation of 3,034 orders that had 
come in during his absence. These orders 
totalled more than $1,000,000 in business 
value. 

“The business is growing at a rate to 
almost baffle conjecture. All over the coun- 
try there is an increasing interest in elec- 
tric refrigeration. The entire sales organ- 
ization is enthused to the limit. I, person- 
ally saw the salesmen of the Boston dis- 
trict present the general manager, H. W. 
Newell, with a grand piano as an expres- 
sion of their confidence in him and in the 
Frigidaire business.” 

Steadily mounting demand for electric 
refrigeration in commercial lines of busi- 
ness is being evidenced in the growing vol- 
ume of sales, Mr. Biechler stated. This 
branch of the business will equal that of 
the household division in 1927, he said. 


Keystone Moves to Beaver Falls 


On March 15, 1927, the Keystone 
Refrigerating Corporation will move into 
its new offices and factory at Beaver Falls, 
Pennsylvania, after which date the Pitts- 
burgh office will be discontinued. 


Woodbridge Addresses Adcrafters 


C. King Woodbridge, president of the 
International Advertising Association and 
executive vice-president and general man- 
ager of the Electric Refrigeration Cor- 
poration, addressed the Adcraft Club of 
Detroit at the regular Friday luncheon, 
March 25, on the subject, “Maintaining 
Public Respect for Advertising.” 


White Frost to Market New 
Cabinet 


The Home Products Corp., Jackson, 
Michigan, for twenty-five years manufac- 
turers of “White Frost” refrigerators, will 
place a new all-steel, square type refrig- 
erator on the market April Ist. It will be 
especially designed for electric refrigera- 
tion. 


LEONARD REFRIGERATOR 
FOUNDER DIES 


Charles B. Leonard, 79 years old, a 
pioneer in the refrigerator industry, died 
at his home in Grand Rapids, Michigan, 
March 22. 

Because the Leonard family maid spilled 
a crock of warm lard in a refrigerator 
that could not be easily cleaned, a number 
of years ago, Mr. Leonard set out to 
improve the icebox and became one of the 
great manufacturers in that industry. A 
year ago the Electric Refrigeration Cor- 
poration purchased the Grand Rapids 
Refrigerator Company, of which he was 
head, and it became the third unit of the 
corporation, which includes the Nizer and 
Kelvinator Corporations, Detroit. The 
Grand Rapids unit is now known as the 
Leonard Refrigerator Company. 

Mr. Leonard also was president of H. 
Leonard & Sons, Grand Rapids, wholesale 
dealers in glassware, house furnishings, 
crockery and lamps, which was founded 
by his father, and was vice-president of 
the Grand Rapids Fibre Cord Company. 


Illinois Refrigerator Company 
Installs Enameling Plant 


The Illinois Refrigerator Co., Morrison, 
Ill., recently installed a new porcelain 
enameling plant to supply the growing 
demand for porcelain-lined refrigerators. 

F. L. Smith, vice-president and general 
manager, states: “There is a_ steadily 
increasing demand for porcelain-lined 
refrigerators, and in completing our 
enameling plant, we are equipped to sup- 
ply the best. The demand is in line with 
a tendency towards better boxes. Refrig- 
erator manufacturers are continuously call- 
ing the attention of the housewife to the 
need of better refrigerators.” 


Vubing free from scale 


Bright anneal eliminates all possibility of scale. 
100 foot lengths. Write for Prices. 
1431 Cen Ave., Detroit, Mich. 


OLV ED 
aed ae 
SEAMLESS COPPER AND BRASS TUBING 


GENERAL ELECTRIC HOLDS 
FIRST SALES CONFERENCE 


New Unit Requires No Service and 
Is Guaranteed for Two Years 


The first national sales conference of 
the Electric Refrigeration Department of 
the General Electric Company was held 
March 15, 16 and 17, in the general offices, 
Hanna Building, Cleveland, Ohio. 

The sales policy was outlined to the dis- 
trict representatives by T. K. Quinn, gen- 
eral manager, and P. B. Zimmerman, sales 
manager. The advertising and sales pro- 
motion programs were explained in detail 
by several members of the respective 
departments. 

Electric refrigeration engineers from the 
Schenectady and Fort Wayne factories 
explained with models the new principle 
of electric refrigeration developed by the 
General Electri¢ Company. This involves 
a radical departure from the usual design. 
The icing unit is located on top of the 
cabinet, and is entirely enclosed. It never 
requires attention of any kind from the 
housewife, and is guaranteed for two 
years. The General Electric Company 
have spent fifteen years in bringing it to 
its present stage of perfection. 

On Tuesday a dinner was held, at which 
Dr. C. A. Eaton, manager, industrial rela- 
tions of the General Electric Company, was 
the principal speaker. Dr. Eaton brought 
out the wonderful opportunities of the 
General Electric refrigerator, backed with 
the prestige of the General Electric Com- 
pany—the largest electrical manufacturing 
organization of the world. 

Wednesday and Thursday were taken up 
with talks on credits and retail financing, 
warehousing and distribution, methods and 
forms, and other necessary information. 
An open session followed in which indivi- 
dual problems were brought up and given 
consideration. 

The Electric Refrigeration Department 
of the General Electric Company was 
established January Ist of this year, with 
the main offices in the Hanna Building, 
Cleveland, Ohio. An enormous advertis- 
ing program has been started. 


Farmer’s Wife Needs a Larger 
Refrigerator 


A study of 400 farmhouses in Nebraska 
convinced Miss Greta Grey, research spe- 
cialist for the University of Nebraska, that 
the farmer’s wife has altogether too little 
light in her rooms, especially her kitchen, 
and entirely inadequate refrigerator 
arrangements for preserving fresh food in 
quantities. Electric light and large refrig- 
erators are recommended. 


‘merly- general secretary of the Associated 


EVERITE PRODUCTS 
START PRODUCTION 


F. C. Gieler, Dayton Inventor, 
Heads New Company Entering 
Electric Refrigeration Field 


The Everite Products, Inc., 200 Davis 
avenue, Dayton, Ohio, after testing the 
“Everite” electric refrigeration unit since 
last August, are now prepared to market a 
line of cabinets ranging from five cubic 
feet content to the 20 cubic feet size in the 
domestic types and commercial sizes hav- 
ing one-fourth and one-half ton capacity 
compressors. 

F. C. Gieler, for the past nine years 
associated with the electric refrigeration 
industry and better known as the inventor 
and developer of the “Valley” electric 
refrigerator, is the president and general 
manager; B. K. Williamson is vice-presi- 
dent and sales manager, and J. A. Whar- 
ton is secretary and treasurer. 

The Everite Company took over the 
lease of the Iceola Corporation at Day- 
ton, June of last year, when the latter 
company moved to Indianapolis, and have 
recently added to their factory facilities. 

All of the Everite cabinets will be of all 
metal construction, with porcelain interior 
The compressor is the reciprocal type and 
the machine is very quiet in operation. The 
refrigerant used is sodium dioxide. One 
of the features of the machine is sectional 
cooling unit. Additional sections can be 
added to each cooling unit. 


WILL SELL NEW NORGE 
MACHINE IN BOSTON 


The new Norge electric refrigerator will 
be marketed by the McCray Refrigerator 
Sales Corporation, 765 Boylston St., Bos- 
ton, Mass., and Sales Manager Robert B. 
Lutes is already making arrangements to 
handle the New England distribution. The 
new Norge uses the rotary type compres- 
sor. The refrigerant is sulphur dioxide. 


SECOND NEW YORK EDISON 
ELECTRIC REFRIGERATION SHOW 


All the new styles in domestic electric 
refrigerators, from boxes built for small 
apartments to elaborate cabinets suitable 
for mansions, are exhibited in the second 
annual Electric Refrigeration Show, which 
opened Monday March 28, in the New 
York Edison Company’s showroom at Fif- 
teenth St. and Irving Place. Thirteen 
manufacturers, exhibiting more than fifty 
electric refrigerators, are demonstrating 
the year’s developments, not only in cabi- 
nets, but in the apparatus used for operat- 
ing the refrigerators and for their auto- 
matic control. The show is open free to 
the public from 9:00 to 6:00, every day 
during the entire week. 


Well Known Electrical Men 
Organize as Marketing 
Counsellors 


Announcement thas been made of the 
organization of Goodwin, Nicholas & Mor- 
ton, to render service as marketing coun- 
sellors in the electrical and allied indus- 
tries. The offices of the new company will 
be 522 Fifth Avenue, New York. 

William L. Goodwin, president, has 
recently resigned from The Society for 
Electric Development, after six years as its 
operating vice-president. Frederic Nich- 
olas, vice-president and treasurer, was for- 


Manufacturers of Electrical Supplies and 
executive secretary of the Electrical Manu- 
facturers Council. Walter Morton. until 
recently a member of the Sanborn Electric 
Company, Indianapolis, was for many 
years manager-secretary of the National 
Association of Electrical Contractors and 
Dealers, now the Association of Electra- 
gists, International. 


Kelvinator Agent in New Haven 
Increases Capital Stock - 


The Kelvinator Refrigerating Company, 
New Haven, Conn., has filed notice of an 
increase in capital stock by adding 800 
shares of stock with a par value of $100. 
The increase, amounting to $8,000, is 
divided into 400 shares of preferred stock 
and 400 shares of common stock. 


New Haven Dealer Incorporates 


The Thermo Corporation, New Haven, 
has incorporated to sell, install and render 
service for artificial ice machines. The 
company has an authorized capital of $50,- 
000, and begins business with $6,500 paid 
in. The incorporators are Joseph L. Hay- 
den, Saybrook; Herbert H. Slocombe, 9 
Munn Rd., New Havwen; and Charles R. 


Vetefenille. 


oe: reas To} 7 ” a : aye . — ; , 
rae os ee ie : 7 , ed é pfs ae 3 P ‘3 —— 
Bat ee A a Re Bonk te Mek” Sil  Neig ige ge ROC ah Le geen a Ree te ee ps reac eral PORE ee ese pt a PT ak es Ee 
oy Sen a ae fe Gee ete ae NEL Ferien eC OW er Sg ta get a wo are a ee ES Sig, ey ee os = ee he aged Bt Tee ba oar oar oe aoe 7 i ee, ore SENS Bg oa aie eer ae te Bee Sh aS 
eae? wapeees |S eee Sle Oe See oe yin ee eras 7 Pa = Seema ieee es es “ aS We REE SS ney MR CTS ID 9 Sark _ NE caine aka ee = gar: ; aie pees ag Ey eRe AS ay ’. oft Ps a 
x - : yu ee a soe oy - 5 we, . SS a Re z 4 . a a e's pire A = out “* ~ ee Pe, pau Beg * 
: : - Fy, "7 > | ‘ Sma aad Z ae a. Se eee Sa -- eae > . e £ bf poate ~ 
Bee es 
jap) peta! 
| air Abaee: 
chalga 
Beyer 
ta Bet 
= Pet nara 
: a ek ae 
' oe Lae, 
sre 
eet tee 
wi 
ee Se nee ee ee : : 
| SE Ee ee GE gl OI RE IESE i ~ 
: “ a eee ee : ie ; a ar g co we ee 
& » iH eee De ee aig a se ge ae ae ee A eee a! E 
a ee : . |. ae ee ee eb es te OE ; 
Siler ar ee : j OS aes: t Teves Tt at : cy 
ae ji ae tee a 3 ‘e Fae 7 ee a ie 
: fs ae a. § = = os ee OP , Sil ; 
a eK: . ad Li i ee : erg oe 4 dy § ‘ a P oe ie uae < ae % od oy 
¢ aa £ Ear ja ; B~4 i ; 3 = ; . a 4 Se < 3 ; # | ‘ Le Be a & ’ aS a F ei 
: eo : Oe 4 Py er bal oe bbl a A < ° — 
f Be : - 2 oe imate toe ® ee.” galt a SE a oe 
; ae | i se iio SW ge. 3 
| : os r ; Psa Bio «+. i Pare : 
JECI $3 . ee ee Se Si RR SS Os a ro an BE Sa 8 BE og Rosati a 45 g ‘ i ©06ClU a - 
eae ae ae a Sa eee ae Be ee es eos: ; 2 Ar iggeer j ee 
i HHELAL TEE tat Se RR a ee ae ae SS > ase EA SLSR e meee ys ; ia We is : 
uit “ 3 itis A y ae 4 _ Hes ee “al ‘* OS sal x. Bt en , a coat ink } ae pies ‘ ig: " ; “bg <3 4 ss 
F et Ne ae a ee a 2 oe is 
i | i} aac: att i ee ee LO SOR ES Saye ae Pr ed . * | ep * pe 
! Mt Hi iv aly \ a ne ee ge wees a eed a De eee tat o , Be PO} v A = = 
‘ ence ecrniaeeel0lmUmUmUmUmCmC—~—~—~—~—~—O eee 4 ee Cee % sa ~ Bee City " ; Che tate 
j jak ee eee eee) ‘Heal ae : oO ee 3 BE Be? ee Me: . . ‘4 af ee | ns i ae 
eee nem eee po! a ae Se ee 2 ae ti , heby A é f ta Somes .. , se) s > ess 
‘ AY f eee = . é : of te PE aot, ager. ne ae 
i (& A Vv‘ fe pes - 2 Re Ee rl Ly : (a) sige gy © a . 
4 S PE eS ie EEE hea Saige f ca j ud = Ser s. a 
: Coe As os ah a 4 \ : A A Bs yr. ‘ey ‘gli ay ie = ide I Bx cin! 
Be : oe . a : JA i ae Fe ed oF Rea 
: os ee ; E : aoe % ‘ \ PT: la. ee cae E a, 
a Ee ae oon oe . es ames . ’s ‘, . cat . - z a > eae 
ee? ‘ ae Bee i 5 i me prc |. et & uaa’ 
| By aes re 2 > mS , "ie es a ge ce et = or 
. oe TEs : | i ca "= Give-ip et — = Sl ts ae 
3 Pee OO te ; ; RM sso wg ss Pe7) y fe é et a “8 cing 
resent ee ge tes — a oe | i. ea ii ae 
1ager, a ue e — : i é B> @prrerny : ; { ies # " a .¥ ee a # bs ee 
mF Oe aay J i. ee Cs eet ae 
deal- - 3. OS - Hi pe pad oe 4 an Be ae 
: ee ar ae 4 k 5 ees eee * vim. ee Bees) 
igera- = oo = = - oa «ae : : te ihe she 7 vs \ , : a a 
sition : 2 'o- ? eS ¥ f. *. ed ——— } ee ene 
office, a —~ P i oe * ye 4 ce ~ sia! ee 7 oe 
re gpes: f * ‘ “Te ecaaee ¥ ete ee " ee ve re site £5 SEP tra TIEN TO I acini A —_— 
om: ey ri js ei F ._ 4 Fan > (SE Ee a A TE OIRO SEES EOE ke oko eames os 
“om- & a te & “ee => ba ae lee i 
‘ .. ‘ _— es bial a m a # 
a F bie ches = & az Se en a! : ie bits 
ranc’ t 7 ; ae 4 Se aoe Ba = . Bai.’ 
: j > ia . i | code ich : 
vs 24 : Mga Ie a a —— -§ a 
b: ; -» willie, 5 F : %7 . im ; : Bs 
n with 3 _ = ; oes — <a a 
nd in- ; ies Vane ~~ aan . le le re 
7 x —— ’ “a Faget > . ee 
, ae San. f ee oe Bi —_— = 
Look- ; I aes vegeta 10 a i, oe an - 
t i IR es Baie Se a. : a 
> : ie exh 5 Se ET aie b.. (ee: * ® = dR feo es ea rac ie 
} on H ier. at’ aa el er aaa <g> = ‘deal 
; ; Clay os ee Sage 2g ee = it 
e e i e; FS we eg | oe) in oe 0 ir Jas sistant iy ok * o> isk 
sition, ie ‘ ee i - oo Mea es es ~ See, 
| have f- eer . rd ; : Bae set ce Re = : ay 
biects. J — me hy en. a eS ae eae iS, 
_ eee ae > 2 rons ee 
" (ea ' : ee. OF A es = a, x a g ats 
—— Se Nesey : he ; Ce ee me ae oS = ae 
f 4 eae ; . ¥ 2 %. wr ee > & ae “i 
friger- ¢ Re ie oD s 
ars of a, ve eure a anata aE ra 
ope sey ini a a ee ‘ ae a: —— CY 
era: q % é Ps i os eee. ate ite rf S i> 
4 eo ae Bi a> : a ‘ : . 
P 4 eer teas tes cs SEG OT ae ‘ % 
—— ; * ae f cry < SARS ie ae ae i 
j : : : as : eathis? 
= bE 2 - Ps : 
shines, f tae <a ee ae 
» offer F ip * 
SS ig 
CO EEE EEE a 
rs, no : & # 
ion to “a 4 ; 
earns + 
S eco | . . | 
in in} : * 
c. A | ic. i 
| sae 
K ee 
‘ Bi 
—— “| | | - ‘ s , 
¢ dantncianesigiaai 
f 
= 
{ ¢ 
| | ay * oo 
sae hy 
| | pick hae 
! Pe . 
| ’ 
| ae a 
Po , ita 
| — m | 
ee 
a ee 7 
. : | a) 
ee ~ 7 ; - a a ; 
; 
| * 
| | | 
. ‘ 
pas Ss ms AT RES Pag SAS i ee a = nat 1S or —~s. ~ mt inte Set . : . : : } ats r Sin: 
Sp wie Feats cs Seek EN rs i ce ee Wet sk see —_— eh eT Me bE fete alge al CHE AT AE, FOS Na aie ce. era Hine a Pca ieee cf oe 2 By <2 6 eee 
: Se CS ne ea ik: me, y= i pPyoee : dee oO bie oi bees PS eg ee ae pe ae eRe tee <i She, tebe d= fe me ee ams Lo See ele Se - a a Se Fey Teh 
Ae ecb SG Cae ia a OORT ox PO ae a a PS rig ee oe pie al cea AS a3 Packie Soot ETS NE BP BST Y ot yn Se ag Ee Bo oe 
r — reigh = RONG BO aie ee ae ee ae oe) a aS eral 8 Tt ye AY ly a ie 0S mh Nae Gate : ‘Sy. 
BS Se RE aie SP RaSh Ss Fea ERS 2 PEP ee ae Rian? See | eae hE a DT at Been, ih ON, Re? : fe Saree aS eats! oa 4 
’ Ps “i re (3, ee wae ig eR ee ee eo Phe io Ax soar ae see Se 3i at may 
eo. FF S Ree, eo Ret re 


ELECTRIC REFRIGERATION NEWS, 


MARCH 30, 


ahs pe Bg 4 + “eee i 


~1927 


ee, 


Urges Cooperation Between 
Power and Ice Industries 


Presents the Subject from the 


Viewpoint of the Power Com- 


panies and the Mechanical Refrigerator Manufacturers in 
a Talk at Convention of the Southern Ice Exchange, 


By CHARLES COLLIER 
General Sales Manager of the Georgia Power Co., Atlanta, Ga. 


When I was informed as to my subject, I tried to find an adequate 
definition for the word co-operation, and after searching around, finally 
hit upon Secretary Hoover’s definition of what co-operation in trade asso- 


ciations and in modern business is. 


He defines co-operation as being 


divided into four activities: first, to stimulate sales; second, to reduce the 
cost of advertising and sales; third, to raise the standard of advertising and 


sales methods, and fourth, to promote good will. 


defines pretty thoroughly the whole 


It seems to me that 
subject, and I am going to try and 


elaborate on some of those four activities. 


Before doing that, however, I wanted to® 


touch on certain phases of the ice industry 
as I see it. Some rather eminent writer 
stated that intolerance, hatred and antagon- 
ism, when finally analyzed, were based 
upon fear. Eliminate the fear, and you 
eliminate the antagonism, and the intole- 
rance. Now, there has been an under- 
running current of fear in the ice industry 
in recent months, that the electric industry 
was taking the bread and butter away from 
you. Therefore, if I assume this party is 
right, that if we eliminate that fear, we 
eliminate at the same time that spirit of 
antagonism and intolerance, which, if it 
continues to grow, will serve to very mate- 
rially handicap both the industry I repre- 
sent and the industry that you represent. 


No Cause for Fear 

Frankly, I do not see that there is any- 
thing for either of us to fear from the 
other. Statistics usually tell a pretty fair 
story, and in an effort to try and bolster 
up my theory, I went to the Department 
of Commerce for certain statistics 

According to the figures furnished, the 
amount of manufactured ice in this coun- 
try has increased something over 400 per 
cent in the past twenty-one years, the 1925 
product exceeding 40,000,000 tons. The 
consumption of ice per capita increased 
from 210 pounds in 1904 to 643 in 1925. 

Now, it does not appeal to me that such 
an increase is indicative of anybody taking 
your business. It would seem that an 
increase of 400 per cent in the use of 
your commodity, which is approximately 
eight to twelve times the increase in popu- 
lation, indicates that you have a wide field 
to cultivate, and that you are meeting with 
reasonable, if not startling, success in your 
work. 

According to this same bureau, there are 
26,000,000 homes in America today, and 
of those, over 21,000,000 are absolutely 
without any apparatus or any piece of 
furniture or box in which ice could be 
used or which could be used for refrig- 
eration purposes, even in the mid-summer 
months. 

In other words, 65 per cent of the total 
population of the United States never, you 
might say, use ice. You have not sold 
them on the idea of refrigeration. Only 
5,000,000 are using refrigeration in some 
form today. I agree with the statement 
that possibly a considerable percentage of 
those 26,000,000 homes are rural homes 
that cannot become regular consumers of 
ice, or any other refrigerant, but allowing 
for that, we still have a tremendous num- 
ber of homes in America capable of using 
some form of refrigerant. 

This was the status of the domestic 
refrigeration industry at the time manu- 


facturers of the small merchanical 
machine came into the market with his 
product. It has been on the market now 


for some ten years. They have made more 
or less progress, but it has only been in 
the last three or four years that there has 
been any concerted effort made to sell their 
product generally. They adopted for their 
sales methods a fundamental sound prin- 
ciple of merchandising, and that was to 
create a demand for that article which 
their machine could produce, namely, 
refrigeration. They have gone out with 
the idea of selling the idea of refrigera- 
tion first, and the means to obtain that 
refrigeration as a second consideration. 
Naturally as we all are more or less sel- 
fish, they hoped the prospect for refrig- 
eration would utilize the machine which 
they would manufacture to produce the 
result for the final user of the product. 

At the same time, for every one man 
they sell on refrigeration as a household 
necessity, they have created a_ potential 
market for the ice manufacturer among 
those whose pocketbook won't permit of 
the purchase of the mechanical refrigera- 
tion device, or among those who for one 
reason or another prefer not to be both- 
ered, or not to be involved in the opera- 
tion of a piece of machinery in their 
homes for the production of refrigeration 
which might be filled satisfactory with the 
use of artificial ice. 

During the ten years in which these 
machines have been on the market, accord: 
ing to all the statistics we have on hand, 
less than three per cent of the poten- 
tial users of refrigeration have invested 
in mechanical or domestic refrigeration 
machines. This three per cent probably 
represents in so far as we can ascertain, 


the upper middle class, the householder 
with a moderate income, living in reason- 
able comfort, who wishes to have at his 
command the leisure of his Sundays and 
holidays and who takes a particular pride 
in owning something a little different from 
what his neighbors own. If we say that 
two per cent of the users of refrigeration 
own such machines, we have only 720,000 
such machines in operation today, leaving 
98 per cent of the said potential customers 
of the ice industry as a whole to develop. 

Now, our idea on the subject of co- 
operation follows pretty closely the defini- 
tion that Mr. Hoover has given, and I 
want to talk about them in the order which 
he has mentioned them. 


Promotion of Sales 


We entered into a field that to us was 
new. We did not know anything about it. 
We do not know so very much yet, but 
we knew the problem was a selling prob- 
lem. We realized that the problem was 
one which could be handled in the same 
way that any other merchandising prob- 
lem could be handled. That is, if we could 
create a legitimate, reasonable and sound 
demand for the product that our article 
could produce, we could come pretty close 
to solving the question of distribution, and 
it was approached solely from that angle, 
to stimulate sales through a desire for 
refrigeration. 

Let me call attention to the fact that 
until the time that the central food indus- 
try began to agitate the question of 
mechanical refrigeration, the general pub- 
lic had little if any knowledge of the 
hygienic value of domestic refrigeration. 

Therefore, it would appeal to me, your 
industry and this industry working today 
in peace and harmony to sell the idea of 
hygienic refrigeration, regardless of how 
the customer gets it (that is immaterial 
at the present time; whether he gets it 
through a centrally located plan in an 
apartment house, or whether he gets its 
through ice machines), if we can sell that 
idea to our home owners in this country 
and add a big percentage of the popula- 
tion now not using refrigeration to our 
refrigeration customer list, the sale of ice 
and the sale of domestic refrigeration 
machines, not only will grow, but my pre- 
diction is that it will grow beyond the 
wildest dreams of any member of the 
industry present. 

The fear that the central station industry 
is going to make inroads into your indus- 
try to the point where it will hurt is 
analogous to the fear of the gas business 
of forty years ago, which fear proved to 
be entirely fallacious. For the develop- 
ment of the gas business has exceeded the 
greatest expectations. 

Forty years ago the majority of the gas 
companies’ revenue came from gas lighting. 
Upon the development of the incandescent 
lamp the electrical industrial began to 
make inroads on the gas companies’ rev- 
enue. These inroads were a blessing in 
disguise, for they stimulated the gas indus- 
try to seek new outlets for its product— 
and the domestic cooking and water heat- 
ing business was born. Today no gas com- 
pany thinks of obtaining any large amount 
of revenue from lighting. 

Then, a few years ago, the electric range 
again “threw a scare” into the gas indus- 
try, and it had visions of losing the dom- 
estic load, so it commenced to look about 
and discovered that the use of gas for 
commercial and industrial purposes offered 
an even greater field than the domestic, 
and every progressive gas company in this 
country today is engaged aggressively in 
the development of the industrial loads on 
their mains, and the prediction is made 
that it will only be a short while before 
this industrial load overshadows the pres- 
ent domestic load, and that the gas output 
will be greater than was even contem- 
plated before. 

Thus, you will see that for the gas in- 
dustry electricity’s competition was a bless- 
ing in disguise, if not the real salvation of 
the industry. Maybe the competition that 
the ice industry is meeting with from the 
domestic electric refrigerating machine will 
be productive of similar activities and 
development of new fields by the ice indus- 
try to points undreamed of heretofore. 


Cooperation Will Reduce Cost of 
Advertising and Sales 
Under the second heading of reducing 


the cost of advertising and sales: in selling 


we are paying out money for labor, and in 
advertising we are paying it out for white 
space and the ability to plan the copy in 
such a manner as to appeal to our would- 
be patrons. No small company is equipped, 
nor can they become equipped to handle 
advertising intelligently. They haven’t the 
trained personnel; they haven’t the research 
departments; they haven’t the mechanical 
knowledge that is required in the makeup. 

The electrical industry has recognized 
this fact and has established at headquar- 
ters highly paid, highly trained advertising 
executives who can collaborate the neces- 
sary information, who have the necessary 
technical experience to prepare the copy in 
such a manner as to appeal to the public, 
and have arranged for a national advertis- 
ing schedule in which the local advertising 
is tied with the national so that we get a 
complete harmony and co-operation all the 
way down the line. The smallest manu- 
facturer of electric current can get the 
same quality and quantity if he wants it, 
of advertising copy as the biggest com- 
pany in the land, with the same _ brains 
behind it, and the same selling punch. 

Last year there was $5,000,000 spent on 
such advertising. This year there will be 
$10,000,000 spent. I want to submit to you 
now that that money was spent as much 
for your benefit as ours. It was selling 
the idea of refrigeration. If we can get 
this story of refrigeration to the undevel- 
oped potential market, and they do not 
want my machine, they will buy your prod- 
uct. If we do not sell the idea of refrig- 
eration, they won’t buy either. 


The Two Industries Should Work in 
Harmony 

Now, it appeals to me that the ice indus- 
try and electric industry are in similar 
positions. The two central comm:?ttees 
should join hands on an advertising cam- 
paign to educate the public on the value of 
refrigeration, and leave to the men in the 
field to each get their rightful share of 
the business. 

Mr. Hoover says the idea of co-operation 
is to raise the standard of advertising. It 
appears to me that the standard of adver- 


tising on the subject of ice and refrigera- 
tion is very sadly in need of being raised. 
You gentlemen, as well as the electrical 
industry, have got off on roads of adver- 
tising that have done neither you nor us 
any good. The advertising has smacked of 
a little mud-slinging and a few misstate- 
ments have been made by both parties, and 
the public sat back and laughed at the 
fight. Now, wouldn't it be a great deal 
better if we both could have our advertis- 
ing thought out, prepared and worked to a 
logical conclusion, have a central agency 
which is able to do it, which is so far 
removed from the local point of friction 
as to reflect only the main objects that 
we are trying to accomplish, and be free 
from the prejudice, free from the friction 
and free from the enmity that sometimes 
crops out between the local electric com- 
pany and the local ice plant, and which 
inevitably gets reflected in the advertising ? 

If the ice industry can go into some sort 
of national advertising campaign, or place 
their advertising in the hands of the right 
agency, with the right point of view, we 
can eliminate that point of friction which 
is going to crop out in all local advertis- 
ing, and such friction is not going to do 
either of us any good; it is not going to 
get you men any more business, nor it is 
not going to get us any more business. 

I would like, in closing, to refer you to 
an important meeting of the ice manufac- 


turers and the Electric Refrigeration 
Council which met in Chicago in June of 
last year (a report of this meeting 


appeared in /ce and Refrigeration in July, 
1926), at which meeting a series of resolu- 
tions were adopted which deprecated the 
wasteful space devoted to unethical and 
unwarranted attacks by one industry upon 
the other, and expressed the belief that 
such practices are detrimental to the inter- 
ests of both industries. 


S-K-F Industries Move 


S-K-F Industries, Inc., have moved their 
home office from 165 Broadway, New 
York,. to 40 East Thirty-fourth Street, 
New York. 


New Advertising Manager 
of Copeland Products Inc. 


ALBERT M. TAYLOR 


Albert M. Taylor, who on March 1, 1927, 
became advertising manager of Copeland 
Products, Incorporated, 630 Lycaste Ave- 
nue, Detroit, Michigan, has a long and 
successful record in advertising and sales 
promotion work. For five years he was 
associated with the Buffalo, Rochester and 
Pittsburgh R. R. Company, which connec- 
tion he severed to become assistant adver- 
tising manager of the H. H. Franklin 
Manufacturing Co., of Syracuse, N. Y.,, 
makers of Franklin motor cars. Later he 
became advertising and sales promotion 
manager of the company and was success- 
ful in both departments. Before taking 
charge of the advertising and sales promo- 
tion work as head of the department, he 
was in charge of the advertising for the 
Velie Motor Corporation at Moline, Ill. 


Preservation of Food. 


cided advance in Convenience, Econom 


The New All Porcelain Cabinets by Seeger for Electrical Refrigeration show a most de- 
y of Maintenance, Beauty of Design and 


Among the many unique features of the New All Porcelain Cabinets by Seeger are: 
Porcelain Vegetable Storage Compartment 
Porcelain Defrosting Pan—No Drain 
Removable Porcelain Baffle Wall 


The Representatives of Electrical Refrigeration will be pleased to show and demonstrate 
the New All Porcelain Cabinets by Seeger in sizes to meet your requirements. 


Cabinets by Seeger for use with ice and also for commercial 
purposes will continue to be shown by usual representatives. 


SEEGER REFRIGERATOR COMPANY 


SAINT PAUL —- NEW YORK — 


STANDARD 


BOSTON — CHICAGO — 


OF THE 


LOS ANGELES — ATLANTA 


AMERICAN 


HOME 


J 


— 


SATURDAY EVENING POST Full Page, April 2nd, 1927. Cabinets 
by Seeger are Built for any Standard Electric Refrigeration Unit. 
Complete Line for Home, Hotel, Club and Restaurant. 
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Perators are rendering satisfactory and 
Feconomical service to American house- 
H wives. The plans that are being put into 


§ execution by the leading electric refrigera- 
Stor manufacturers give a clear indication 


4 


- mechanical product which is furthering the 
’ advance of modern civilization. 


B will be seen in the immediate future. 


the ycar will probably exceed 1,000,000 
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Man Who Carries a Tool Kit Today 
Destined to Work Rapidly to the Top 


Rapid Growth of Electric Refrigeration Makes Large Oppor- 
tunity for Men Who Thoroughly Understand Correct 


Installation and 


Service Methods 


By J. F. Hendrickson, Servel Corporation, and 
C. B. Ryan, Jr., Welsbach Company 


The keenest business minds of th 


eration a sure and sound promise of a most rapid industrial growth during 


the next ten or twenty years. No ot 
sion opens up such possibilit-es to so 


It is always more dfficult for any industry to discover and develop 
men capable of filling positions of high trust and heavy responsibility than 
it is to fill the positions near the bottom. 
refrigeration than it is of industry as a whole. 
there are fewer men between the average individual and the top. 


e country recognize in electric refrig- 
her néw business, industry or profes- 


many thousands. 


This is even more true of electric 
In electric refrigeration 


Electric refrigeration has already devel-‘ 
oved a crying need for men trained as 
refrigerating specialists. Electric refrig- 
eration is going to need, and it must have, 
additional thousands of skilled workers. 

‘lectric refrigeration is admittedly in its 
infancy. Only a few years ago it was 
still in the development and experimental 
stage. That stage has definitely been 
passel. Like an infant, domestic refrig- 
eration must either die or grow. No one 
can appraise the present demand for elec- 
tric refrigeration without knowing abso- 
lutely and positively that it will not die. 
Those who grow with it will be the men— 
and the women—who appreciate the oppor- 
tunities and the future possibilities that it 
opens up to them. 


Progress Depends on Satisfactory 


Performance 
The rapidity with which electric refrig- 
eration earns general recognition as an 


absolute necessity for families of moder- 
ate means will depend very largely upon 
the performance of machines _ installed 
within the next few years. Satisfactory 
performance will sell more machines than 
all the salesmen in the country. A single 
dissatisfied user will cause more trouble, 
annoyance, inconvenience and expense than 
can be repaid by many sales. 

So well is electric refrigeration designed 
and built today that faulty performance 
is already an exception rather than a rule, 
but no man-made mechanisms will func- 
tion forever without attention, care or 
repair. This is no more true of electric 
refrigerators than it is of any other 


Most Complaints Due to Faulty 
Installation 


If electric refrigerators are properly 
installed, and if they receive proper serv- 
ice attention, there will seldom be a justi- 
fable complaint against their service. 
Faulty performance can be traced to faulty 
installation or improper service attention 
more often than it can to any other 
‘causes. 

The electric refrigeration industry will 
take a long and rapid step forward as 
soon as the men who are responsible for 
installation and service understand refrig- 
eration so thoroughly that they will be 
fully capable of discharging their respon- 
sibility wisely and well. 

No group of men in the business world 
today have brighter possibilities for the 
future than those who enter electric refrig- 
eration in overalls. The man who carries 
a tool kit today, and who applies himself 
industriously and intelligently, is destined 
to work rapidly to the top of the ladder. 

Within the past three years electric 
refrigeration has sprung into a_prom- 
inence that has astounded the business 
world as well as the general public. A 
few years ago electric refrigeration was 
an experiment. Today approximately three 
hundred and fifty thousand electric refrig- 


of the Jevelopment and rapid growth that 


Enormous Market To Be Developed 


In 1927, manufacturers plan to build 
and scil more machines than have been 
placed in household service by the entire 
industr’ up to date. Total production for 


There are more than fifteen 
million American homes wired for elec- 
tricity. This number is increasing at the 
tate o: more than one and a quarter mil- 
lion homes per year. Every one of these 
tepresents the possible sale of an electric 
refrigerator. 

The initial cost of electric refrigeration 
has already brought it within the reach of 
lamilics of moderate means. The cost of 
operating and maintaining electric refrig- 
eration insures. such decided economies 
over the refrigerating methods of -the past 
that those of moderate means can no 
onger afford the less convenient and more 
Costly methods. ‘ 

Intelligent men of vision do not have 
‘o be told that this will mean fortunes. 
Men in every branch of the industry will 
share this prosperity. The future looms 
no brighter for any of them than it does 
‘or those who are now getting the actual 
and practical mechanical experience that 


LEGAL ACTION AGAINST 
ELECTRIC PANTRIES 


New York Tenement House Law 
Invoked — Fine Apartment 
Buildings Affected 


Following the test-case proceedings 
which were instituted by the Bureau of 
Buildings in New York City last fall, a 
new investigation has been started by the 
Bureau and the Tenement House Depart- 
ment to determine to what extent cooking 
is being done in apartment hotels in viola- 
tion of the building code and the tenement 
house law. The survey is aimed primarily 
at a hundred or more of the modern and 
expensive apartment hotels which are 
equipped with “serving pantries.” Such 
pantries are arranged with electric refrig- 
erators and electric outlets to which ovens 
and other heating appliances may be 
attached. The equipment is presumed to 
permit only the warming of food sent up 
from the hotel kitchens, but is being used, 
it is claimed, for cooking complete meals 
by the tenants. 

Eighty apartment hotel owners are 
afoul of the code, according to an article 
in the New York Times, February 26, 
which says: “In all cases where cook- 
ing is discovered, charges of violation 
of either the building code or tenement 
house law are led against the building 
owners. Between eighty and 100 vio- 
lations have been filed to date, and the 
number is increasing daily. 

“The double survey is designed to 
bring about a show-down in the apart- 
ment hotel cooking situation, and in 
doing so it is affecting property valued 
at half a billion dollars. 

“Meanwhile, several measures have 
been introduced in the Legislature to 
exempt the buildings in question from 
the cooking provisions of the building 
code and tenement house law. One of 
these, introduced by Assemblyman 
Kahan of New York city, was rejected 
this week by the Assembly Judiciary 
Committee, but the others are still 
pending. 


Fashionable Apartment Hotels 


“The property affected includes a 
majority of the new and_ fashionable 
apartment hotels in Fifth avenue and 
Park Lane. The individual apartments 
in these buildings, and in hundreds of 


other buildings of the same type 
throughout the five boroughs, are 
equipped with serving pantries. In the 


pantries are wall plugs, to which elec- 
tric apparatus may be attached. 

“The stated purpose of such apparatus 
is to warm food sent up to the individual 
ipartment from the hotel kitchen down- 
stairs, but officials of the Bureau of 
Buildings and of the Tenement House 
Department declare that a common use 
of the wall plugs is to supply current 
for electric stoves upon which meals are 
cooked. 

“The owners of buildings in which 
this contention holds good may be pro- 
ceeded against in two ways. On the 
certificates for the buildings issued by 
the Bureau of Buildings it is set forth 
that there shall be no cooking in the 
rooms. To permit cooking, therefore, 
is to violate the certificate and hence 
to violate the building code, constituting 
a misdemeanor. 

“The other procedure is under the 
tenement house law, which provides that 
every building in which three or more 
families cook their meals must fulfill 
certain requirements of construction 
relative to exists and fire escapes. As 
the buildings in question make no pre- 
tense of fulfilling these requirements, the 
fact that their tenants engage in family 
cooking makes the owners liable to 
prosecution on this ground also. A vio- 
lation of the tenement house law also 
constitutes a misdemeanor. 

“The situation first came to light last 
fall when test-case proceedings were in- 
stituted by the Bureau of Buildings 
against the Morris White Holding Com- 
pany, as owners of the Hotel White at 
Lexington avenue and East Thirty- 
seventh street, where, it was charged, 
tenants were cooking in their apartments 
espite the fact that the building’s cer- 


rt be so imperatively needed throughout 
he refrigerating field. 


tificate contained a ‘no cooking’ clause. 


John F. Lyon. 
electric refrigeration interests to show how 
electric refrigeration is synonymous with 
pride and progress in the American home 
today. A committee has been appointed to 
handle all details of the modern home, in 
which all facilities for comfort and con- 
venience will be represented. 


Refrigeration 


service on liners plying between Seattle 
and Hawaii, lower freight rates on refrig- 
eration cargo were placed in effect March 
23, representing a reduction of about 40 
per cent. 


at 57th Avenue S. W. and Alki Avenue, 
Seattle, to be completed this summer. 


LITERATURE ISSUED BY 


ject of a radio talk made recently by Ar- 
thur Williams, vice-president of the New 


published in leaflet form. 


tled, “Electricity—The Secret of Produc- 


A Corner of the Kansas City Electric Refrigeration Show in Which 
Eight Dealers Exhibited to 22,725 Visitors 


evrrrrres oO 


trate Dreyer, who found the defendant 
company guilty and imposed a fine of 
$250. His decision had an immediate 
and far reaching effect. 

“The Bureau of Buildings thereupon 
started a general checkup of all apart- 
ment hotel buildings in the city. 


Law Out of Date 


“The building owners’ contention is 
that the law prohibiting cooking on 
electric grills in their apartments is 
unjust and unfair. It was framed 
twenty-five years ago, when electric 
apparatus and modern fireproof building 
construction were virtually unknown, 
and had for its purpose to cut down 
fire hazards and unsanitary cooking 
arrangements in old style tenements. 
“There is no more fire hazard in an 
electric grill than in an electric light, 
they point out, and the fact that their 
buildings are fireproof makes the pos- 
sibility of a blaze still more remote. As 
to sanitation, the use of modern ven- 
tilating devices, together with ample 
window space, makes legislation to ac- 
complish this end unnecessary.” 


“OWN YOUR HOME SHOW” 
FOR TACOMA PLANNED 


News From the Northwest Cities 


An “Own-Your-Home Exposition” is 
planned for Tacoma, Wash., the week of 
May 16, under the auspices of the Tacoma 
Real Estate Board and the chairmanship of 
Opportunity is offered for 


Freight Rates Between 
Seattle and Hawaii Reduced 


In order to further develop refrigeration 


Apartments Specify Frigidaire 
Frigidaire cooling is called for in plans 
for two apartment houses for W. G. Clark 


NEW YORK EDISON CO. 


Employment and Personnel 
“Employment and Personnel” is the sub- 


York Edison Company, and which has been 


Electricity—the Secret of Productivity 

The New York Edison Company has 
issued a leaflet containing a radio talk made 
by Arthur Williams, vice-president, enti- 


tivity.” 

Thomas Alva Edison 
The radio talk, “Thomas Alva Edison,” 
made by Dr. John W. Lieb, vice-president 
and general manager of the New York 
Edison Company, has recently been pub- 


“The case was tried before Magis- 


In every home, the spot- 
light of publicity has 
been thrown on the 
refrigerator— 


Five years ago people bought any 
kind of an ice box—as long as it 
was cheap. But times have changed. 
And any electric refrigeration dealer 
who has installed units in cheap 
boxes will tell you so. 


Crysteel Cabinets are built especial- 
ly for electric refrigeration. They 
are made to please the eye of the 
wife and the pocketbook of the hus- 
band. Because of their scientific 
construction, they hold cold longer, 
cut down the running time of the 
unit, and show definite savings in 
cost of operation. 


Built to fit every unit made—and to 
help every unit keep up its rep- 
utation. Write for details of the 
Crysteel Franchise—a new idea in 
merchandising refrigerating cabinets. 


BEJAMIN ELECTRIC MFG. CO. 

120 S. Sangamon St., CHICAGO Crysteel Cabinets are pro- 
duced by a concern with a 
record of 25 years’ reputable 
business dealings and ample 
financial responsibility. Open 
territory available to dealers 
who can meet the require- 
ments of the Benjamin Crys- 
teel organization. 


BENJAMIN 


Crysteel 


ALL PORCELAIN 
CABINETS 


lished in leaflet form. 


Parts and Products 


FOR THE 


Electric Refrigeration Industry 


Brine Tanks 


Forged Fittings Liquid Receivers 
Perforated Sheet Metal 


Air Cooled Condensers 


Low Temperature Oils Motor Pulley Fans 
Automatic Controls Forged Valves 


Metal Refrigerator Cabinets 


WE INVITE CORRESPONDENCE 


F. B. RILEY 


320 Beaubien St. Detroit, Mich. 
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Ask Him! 


A small booklet with the above title has been distributed by the ice 
companies in a number of communities in various parts of the country. At 
the recent meeting of the electric refrigeration committee of the National 
Electric Light Association, held in Chicago, information was requested 
regarding the affect of this propaganda. The consensus of opinion as a 
result of reports from various cities, is that the booklet has no adverse 
affect on electric refrigeration. It was generally agreed that nothing should 
be done to discourage the ice companies from distributing the booklet. In 
fact, salesmen have reported that it is helpful in stirring up interest in 
electric refrigeration, and that there is no difficulty in answering any of 
the questions which are suggested by the booklet. 

It is pointed out that the salesman’s greatest problem is to get an active 
“come back” from the prospect. Lack of interest is the principal obstacle 
which the salesmen have to overcome and when the prospect does ‘“‘ask him”’ 
a lot of questions, even if such questions have been inspired’ maliciously, 
the salesman naturally rises to the occasion and the net result is a more 
complete education of the prospect on the merits of electric refrigeration. 


The Central Station Viewpoint 


M. E. Skinner, commercial manager of the Duquesne Light Company, 
Pittsburgh, Pa., writes as follows: 

“I was very much interested in the editorial which appeared in the March 
2 issue of ELectric REFRIGERATION News, entitled “Automobile Men in 
the Electric Refrigeration Industry.” No doubt it must be confusing, as 
you indicate, to a man who comes from the automobile industry, with its 
well-crystallized and well-defined practices to step into the seemingly chaotic 


condition in which the electric refrigeration industry now finds iself, and- 


most particularly into the uncertain conditions with regard to the distribu- 
tion of this new product. 

“The comparison which you draw between the central station company’s 
position with respect to the electric refrigerator and that of the Standard Oil 
Company with respect to the ‘flivver’ is not quite fair. The gasoline filling 
station operator does not have to supply a separate pump for each one of his 
patrons, nor does his Rolls Royce patron suffer from the idiosyncrasies of 
his ‘flivver’ trade in regard to their use of his product. 

“Have you stopped to consider, however, whether there is any unanimous 
opinion among the electric refrigerator people as to the methods which they 
would like to have the central stations adopt with reference to their prod- 
uct? You will find as many opinions among the electric refrigerator manu- 
facturers in regard to the proper relationship with central stations as you 
have uncovered among the central station companies. 

“T think you will find that most of the central station companies are try- 
ing earnestly to find the medium and methods whereby they can most suc- 
cessfully promote the electric refrigeration idea in the broadest possible 
way and they would welcome the united expression of opinion from the 
manufacturers of the electric machines as to how they could best proceed. 
The electric machine manufacturer must remember that the broadest dis- 
tribution of electric refrigerators in general does not always mean the 
broadest distribution for his particular and individual refrigerators.” 

The situation referred to by Mr. Skinner, namely, the lack of any un- 
animous opinion among the electric refrigerator people as to the methods 
which they would like to have the central stations adopt with reference to 
their product, represents one of the immediate problems of the industry. 
There is a definite need for an association which will provide a common 
meeting ground where all companies in the business, large and small, may 
discuss their common problems. 

There is an opportunity to make more active use of the facilities of 
existing organizations such as the National Electrical Manufacturers’ 
Association, the American Society of Refrigerating Engineers, the National 
Electric Light Association, the Society for Electrical Development and 
the Electric Refrigeration Council. It is to be regretted that the movement 
started last year under the auspices of the two organizations last named, 
is not being carried forward on an enlarged scale during the present year. 

One of the reasons for the launching of ELEctric RerriGERATION News 
was the obvious need for a medium which would serve as a clearing house 
for vital information and opinion about the problems of this meteoric young 
industry. We take this occasion to again repeat the invitation to make use 
of the columns of this paper for the expression of all serious and con- 
structive views on the subject. - 

In brief, Mr. Skinner, you are right, absolutely right. 


The Second Thousand 


In the ninth issue of ELectric REFRIGERATION NEws, February 2, it was 
announced that the first thousand subscribers had been enrolled. In this, 
the thirteenth issue, we are pleased to announce that the enrollment has now 
reached two thousand. Along with the coupons and checks have come many 
letters commenting upon the service of the paper in most enthusiastic terms. 
We are conscious of the interest in, and friendly feeling toward the publica- 
tion and our obligation to justify its continuance. 
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Taking the Electric Home 
to 60,000 Rural Residents 


Central Station Devises Original and Effective Method of 
Demonstrating Electric Refrigeration and 
Other Home Appliances 


A portable home set up, furnished and completely equipped with electric 
service has been used with excellent results in numerous small communi- 
ties served by the Central Hudson Gas & Electric Corp., of Poughkeepsie, 
N. Y. How the plan was originated and developed is indicated in the 
| following statement by C. D. Munger, of the Trades Promotion Dept., who 


Attractive 
Setting for 
Exhibition 
of Portable, 
Electrically 
Equipped 


Bungalow 


“While the demonstration homes which 
we had conducted in the cities of our terri- 
tory had been very successful in raising the 
standards of wiring and increasing the 
demands for appliances in these localities, 
we found that it was extremely difficult 
to reach our rural residents. For this rea- 
son it seemed wise to devise some means 
of disseminating this information in our 
country districts and the idea of a porta- 
ble electric home came up and was devel- 
oped. 

reThe house was a bungalow built by the 
McAvoy Homes, Inc., New York City, and 
contained a living room, bed room and 
kitchen. The house was very attractive 
in looks and real livable, even though it 
was constructed in sections and trans- 
ported from place to place. It was exhib- 
ited for one week in each of twelve rural 
localities. One week was allowed for 
assembling, dismantling and moving. We 
found that it took one day to dismantle 
the house and a similar period to assemble 
it, the balance of the week ebing devoted 
to the finishing touches. It is interesting 
to know that the number of visitors at 
each demonstration exceeded by far the 
total population of the village, proving that 
the country residents were interested to 
the extent of traveling some distance to 
see it. 

“The furniture and draperies were 
loaned by local dealers under the super- 
vision of our Home Service Department. 
While favorable comments were heard 
because of the attractiveness of the livng 
room and bed room, the real enthusiasm 
was shown in the kitchen. While it is dif- 
ficult to accurately determine which appli- 
ance proved to be the most interesting, the 
following list shows the order in which 
inquiries were made: 

. Electric range. 

. Electric refrigerator. 

. Electric clothes washer. 
. Electric dishwasher. 

. Electric ironing machine. 
. Small appliances. __ 

“This activity rpoved to be an excellent 
vehicle for the Home Service Department 
to reach our rural people and to show 
them the advantages of the electric appli- 
ances. Invitations were sent to a selected 
list of people who might be interested in 
certain appliances to attend lectures and 


newt 


ima 


demonstrations to be held on certain after- 
In this way a tremendous amount 


noons. 


is also secretary-manager of the Hudson Valley Electrical League: 


of interest was developed in electric refrig- 


eration. Cold desserts and beverages were 
prepared and served to those who attended 
and the benefits of this type of refrigera- 
tion were explained in detail. 

“Many of our visitors had never seen 
an electric refrigerator before, and some 
of the questions would seem ridiculous to 
the city-bred. The fact that so many who 
came to see the home and had never seen 
such appliances before proves to us that if 
they do not come to our salesrooms to see 
such appliances, we at least can bring such 
an exhibit to them, not only through a 
display but by actual demonstrations in 
the rural territories.” 

Electric Range and Refrigerator Attract 
Most Attention 

Electric refrigeration activities in the 
Hudson Valley territory are further 
explained in an article entitled “Our First 
Year of Electric Refrigeration,” by E. R. 
Mason, which appears in the Central Hud- 
son Bulletin, extracts from which follow: 

“Although electric refrigeration now 
holds an important place on our merchan- 
dising program, at this time one year ago 
we had not begun the intensive promotion 
of this household and commercial neces- 
sity. Our Kingston district, where one 
salesman was assigned to this activity, was 
an exception. 

“As soon as the decision was made to 
enter the electric refrigeration field in real 
earnest and Frigidaire was selected after 
a careful review of the various models on 
the market ,our first task was to organize 
for a sound market development. 

“Electric refrigeration requires highly 
specialized selling. There are nearly five 
hundred combinations of Frigidaire from 
which to determine the one best suited to 
the customer’s needs. Then the money 
involved in the sale of an electric refrig- 
erator is considerably more than in most 
any of the other appliances sold by this 
company, which of course means greater 
sales resistance. When these points are 
recognized it is readily understood that the 
organization of an electric refrigeration 
sales force involves more time and greater 
training than is usually necessary in con- 
nection with other appliances. Careful 
preparation is also needed in the problem 
of installation, and until late last spring 
we had only one man in the whole system 
who was experienced in the installation of 
Frigidaire. 


Our First Chapter in Results 


“About June Ist the active sale of elec- 
tric refrigeration was initiated throughout 
our system.’ Perhaps the rest of the story 
can best be told by records of the results, 

“In our first campaign, from July 6th 
to August 7th, 1926, a quota of 200 units 
was established, but the final results 
showed a total sale of 261 units in that 
period. In addition to the Frigidaire spe- 
cialty salesmen, the regular appliance sales- 
men participated in this campaign, making 
a total of nineteen. Only eight of these 
had received any previous training in sell- 
ing electric refrigeration and in the major- 
ity of cases this had been very brief. The 
261 units were sold in the following pro- 
portions by the different districts: Cats- 
kill, 37; Beacon, 21; Kingston, 60; Pough- 
keepsie, 88; Newburgh, 50; Saugerties, 5. 

“A large share of credit is due to the 
excellent cooperation of the distributors of 
Frigidaire, the Domestic Electric Company 
and of the men from the Public Uutilities 


Kitchen of the 
Portable Electric 
Home Shown 

in Hudson 
Valley 


Towns 


Branch of the Frigidaire Corporation. The 
four salesmen who were assigned to our 
territory during the entire campaign 
worked whole-heartedly and _ efficiently 
with our salesmen. 

“Most of our electric refrigerator sales- 
men have now had the opportunity of 
attending some of the excellent sales 
schools heid by the distributors, and these 
schools have done much to fit our men ‘or 
the task they have to accomplish. We our- 
selves are conducting sales meetings and 
sales schools twice each month for elec:ric 
refrigerator salesmen in our system. 


Organized for 650 Sales in 1927 


“During our first year of electric refi ig- 
eration, a completely organized staff as 
been built up, and for 1927 we have se a 
quota of 650 units which we expect to 
surpass in actual results. Specializing in 
electric refrigeration we now have at he:d- 
quarters in the commercial departmen: a 
supervisor of. refrigeration sales anc a 
refrigerating engineer. There are at ‘he 
present time nine Frigidaire salesme 1— 
four in the Poughkeepsie and Beacon d'vi- 
sion, two in the Newburgh division, «nd 
two in the Kingston and Catskill divis on. 
There is a sufficiently large staff of eiec- 
tric service men trained in  Frigiduire 
installations to give prompt and efficient 
service on every unit sold. 

“The scope of electric refrigeration has 
broadened so rapidly that we must be con- 
stantly alert to keep abreast of progress. 
According to a country-wide survey 0 
results in merchandising electric refrigcra- 
tors for the past year, compiled by the 
Electrical World, we stand well up in the 
list of public utility companies with 4 
similar number of consumers, our total 
being 463 units. We cannot afford to be 
satisfied until we reach the saturation point, 
number of sales last year to December Sth 
and, since we shall never reach that point, 
we have a real job ahead of us. 

“Electric refrigeration as a means of | 
extending the utility’s service in the home | 
and in business places, building up at the 
same time the gross revenue per customer, 
has commanded a great deal of attention 
from central station executives. While 
merchandising electric refrigerators 
requires more specialized effort than other 
appliances, the reward is well worth the 


effort in view of its value asa load builder.” 
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ELECTRIC REFRIGERATION NEWS, MARCH 30, 1927 


Electric Refrigeration Engineers 
and Salesmen in Great Demand 


Commonwealth Edison Company Building Up Trained Organi- 
zation—Sales and Service Methods in Chicago Outlined 


The following article on the “Status and Potentialities of Electric Re- 
irigeration,” by O. R. Hogue, head lighting agent, commonwealth Edison 
Co., Chicago, appears in the March issue of the National Electric Light 


Association Bulletin: 


At the present time there are over 150 
separate and distinct manufacturers of 
small electric refrigerators. New com- 
panies. are springing up constantly. This 
condition is similar to the one the auto- 
mobile industry went through some years 
back. There were over 150 manufacturers 
of automobiles; today I understand there 
are less than twenty. The present day 
condition invites keen competition, which 
means cutting manufacturers profit which 
is not good, as it has a tendency to reduce 
the quality, encourage building of refrig- 
erators at the least possible cost and sacri- 
fice in efficiency. The manufacturers 
needs at the present time a fair amount of 
profit to be in a position to improve his 
product, furnish better material and give 
10 per cent inspection. 


Market Possibilities 

The Electrical World published an arti- 
cle in the October 30 issue, stating there 
are 14,533,000 wired homes. The total 
average of saturation was 1.78 per cent 
for the first seven months of 1926. State- 
ments have been made that close to a half 
million refrigerators were sold during the 
year 1926. I understand the estimates for 
1927 are two million refrigerators. It> is 
possible these figures are optimistic. In 
any event they are very interesting to the 
central station from the standpoint of 
income. Recent figures show the average 
residence customer uses from 35 to 50 kw- 
hr. per month. The electric refrigerator 
will register from 40 to 50 kw-hr. per 
month. This will double the income from 
this class of business, and put the residence 
husiness in a preferred class. 


Precautions have been taken by the cen- 
tral stations to the extent of referring 
manufacturers to a committee appointed by 
the National Electric Light Association 
who investigate refrigerator and machin- 
cry. I recall three years ago when % hp. 
motor was standard. Through the efforts 
of the association this was changed to %4 
hp. Other recommendations were made 
which will aid the manufacturers. I sin- 
cerely hope this policy will be continued 
with the hope that the association will be 
a help to all manufacturers of electric 
refrigerators in building up their product. 


Must Advertise Extensively 

In order for the manufacturer to intro- 
duce his product it is necessary for him to 
advertise extensively, both nationally and 
locally. This is an expense which will 
add to the cost and must be paid out of 
profits. Central stations can materially 
help to introduce this article through the 
medium of newspapers, billboards, etc. 
They will probably spend during the next 
lew years approximately 20 per cent of 
the gross sales for publicity. -This will 
be good business for the central station 
as it can be taken on without any material 
additions to present plant equipment, pri- 
mary and secondary lines, transformers 
and meters. 

Servicing is a most important subject to 
be given careful consideration. No refrig- 
erator should be sold in any territory 
where there is no local 24 hours per day 
service. It is a fact that an electric refrig- 
erator can be down for 4 or 5 hours, and 
still maintain its temperature. This is not 
the vital question, it is the customers whom 
we have to deal with. They do not under- 
stand electric refrigeration, they should 
not be asked to do their own servicing. 
Ii fact, the seller should insist that they 
furnish at least one year’s service to edu- 
caie the customer. This class of service 
is expensive as it is necessary to build up 
a organization which can adequately han- 
die the present and future business. The 
demand is very great at the present time 
for refrigerating engineers. For this rea- 
son it is necessary to develop men to han- 
Cle this work. There should also be 
monthly inspections during the first year. 
_ It is possible the manufacturers will be 
i a position to furnish repair parts and 
service similar to the service furnished by 
the automobile industry. Henry Ford has 
an excellent policy regarding question of 
repair parts and prices. As I understand 
it - are all standard and the same prices 
to all. 

Many Selling Plans Being Used 

The question of the best method to han- 
dle the selling of electrical refrigeration 
is one that all central station commercial 
managers are giving serious consideration. 
Juestionnaires have been sent out and 
replies received. There are probably as 
many plans as there are companies. We 
have tried many plans and would prefer 
to employ salesmen on a strictly commis- 
Sion basis. We find the demand so great 
that very few salesmen will work on this 
basis. We have found it necessary to pay 
drawing accounts from $100 to $225 per 
month, depending upon the class of sales. 
The selling has been divided into three 
divisions, residence, wholesale (buildings 
having over six apartments) and commer- 


cial. The compensation is based on the 
margin of profit. For retailing individual 
units, 10 per cent. The minimum on 
wholesale should be 5 per cent. Commer- 
cial selling is more difficult, for this rea- 
son we figure 10 per cent should be paid 
in single lots; in quantities the commis- 
sion is reduced. We have nearly half a 
hundred salesmen selling electric refrig- 
erators. Our quota for 1927 is 2,000 
machines. 

On account of the large first cost it is 
necessary to extend the payments over a 
given term. We are offering our custom- 
ers 18 months to pay, 10 per cent down 
and the balance in equal monthly install- 
ments; 6 per cent is added for carrying 
charges. 

In order to develop refrigeration to the 
highest efficiency, it will be necessary for 
manufacturers to receive a fair return for 
their merchandise. It will also be neces- 
sary for the central stations or others sell- 
ing electric refrigerators to have a suffi- 
cient spread. Profits will be absorbed in 
service furnished, publicity, etc. 

The central station needs the business, 
the customers need the refrigerators and 
the manufacturer is anxious to increase his 
output. Refrigeration has come to stay 
and will stay because it is a necessary addi- 
tion from the standpoint of. preservation 
of foods, economy and cleanliness. It is 
entirely up to the manufacturer to furnish 
the public with the best refrigerator, and 
change models as seldom as possible. 


Commonwealth Edison Experience 
Forty Retail Salesmen 

The following notes on the experience 
of the Commonwealth Edison Company in 
marketing refrigerators may be of inter- 
est: 

The most important educational cam- 
paign should be sponsored by the central 
station, that is, sell to individual custom- 
ers a refrigerator. This can be handled 
in various ways. The Commonwealth Edi- 
son Company has a crew of salesmen, 
approximately forty, with two supervisors. 
The city of Chicago is divided into two 
parts, half of the organization operating 
in one half of the city, and the others in 
the other half. They meet in an outlying 
store location each morning and begin their 
daily work by going in groups and sys- 
tematically canvassing each and every 
house in their district. This canvassing 
is supported by two newspaper ads per 
week, approximately 150 lines on three col- 
umns. We have several attractive bill- 
boards. We use street car cards, periodi- 
cals, programs, and our Edison Service 
News which goes to each and everyone 
of our customers at least once each month. 

Four Wholesale Salesmen 

We have four salesmen selling wholesale 
to large apartment buildings and - hotels 
where the customers’ demands are more 
than six units. Their duties are to call on 
architects, builders and owners. 


Five Commercial Salesmen 

We have five salesmen selling commer- 
cial, with one supervisor, who are doing a 
fair amount of business, two or three per 
week. The income as a rule is from $5 
to $10 per month per customer. We find, 
of all the installations we have sold, we 
have yet to find a dissatisfied customer. 
Customers feel electric refrigeration is an 
asset which will save them considerable 
money in preserving foods and maintaining 
temperatures. 

Demonstrations at Customer’s Home 

We have one woman whose sole duty is 
to call on all users of electric refrigeration 
and offer her services free for individuals 
or in collective groups. If the customer 
wishes to give a party, our demonstrator 
will call and prepare frozen dainties with- 
out expense to the customer. We also fur- 
nish our customers with a recipe book. 


HOTEL WINDOW USED TO 
DISPLAY REFRIGERATOR 


An effective location for an isolated dis- 
play has been found by the Harloff-Lop- 
rich Co., Madison, Wis., Kelvinator dis- 
tributors. A window space, about eight 
feet by fourteen, has been rented in the 
Park Hotel. On one side of the Kelvina- 
tor window is the hotel entrance, and on 
the other a large modern drug store. 

The Park Hotel, one of the most exclu- 
sive in Madison, is located on Capitol 
Square, the most fashionable square in the 
city. Directly across the street is the 
state capitol building with its daily thou- 
sand visitors. At night the effect of the 
display is very striking for a blue light is 
used which makes the window visible from 
a great distance. According to officials of 
the Harloff-Loprich store, a great many 
inquiries have resulted from this display 
in the hotel. 


To Manufacture Refrigeration 
Accessories ; 

M. Lassen, consulting engineer, Detroit, 
is now associated with the Goodnow & 
Blake Manufacturing Company, 3840 Bea- 
ver Street, Detroit, and will direct the 
manufacture of automatic controls, ther- 
mostats, shaft seals, floats and light stamp- 
ings for the electric refrigerator and oil 
burner manufacturers. George J. Corte is 
president, Albert F. Corte, vice-president, 
and E. B. Goodnow, secretary-treasurer. 
Production will be limited for the next 
month or six weeks. Prior to this time 
the company has manufactured automotive 
parts. “Cecio 
An Aggressive Refrigeration 

Campaign 

“Cooperation of every employee of the 
Tyler office of the Texas Power & Light 
Company is credited with putting over one 
of the most successful seasons of electric 
refrigeration sales campaigns ever held in 
the East Texas city. 

“Carrying out a plan to keep electric 
refrigeration and the name of the refrig- 
erator being sold before the public, a large 
truck was engaged to haul refrigerators 
from the warehouse to the office and thence 
to the customers’ homes as sold, with signs 
across the truck reading “Electric Refrig- 
erator Delivery.” 

“Three or four refrigerators were hauled 
at a time, the truck being driven several 
blocks out of the way in order that they 
might be carried through the main business 
section of the city to get the advertising 
benefit of an adequate display. Advertising 
was carried in local newspapers, which 
also ran news stories about the first car- 
load of refrigerators received in Tyler. 

“Window displays were illuminated with 
colored lights, and the displays changed 
every two or three days to maintain inter- 
est. The refrigerators were uncrated on 
the sidewalk in front of the company’s 
office, to attract attention, and a huge ban- 
ner, ‘Ice by Wire,’ was stretched across 
the street in front of the office.”—Elec- 
trical South, February, 1927. 


Topeka Dealers Stress Value of Newspaper 
Advertising and Aggressive Personal Selling 


The Austin Company, Topeka, Kansas, 
Copeland dealer, employs newspaper adver- 
tising for educating housewives to the 
practical value of electric refrigeration. 
The following facts, recently presented, 
created much “buying interest”: 

“A test ‘conducted by the domestic sci- 
ence department of a prominent university 
demonstrated that lettuce, tomatoes, celery 
and other vegetables can be preserved per- 
fectly for seven days and longer in a 
refrigerator equipped with Copeland elec- 
tric refrigeration.” 

In its advertising, the Austin Company 
is careful to emphasize economy and gen- 
eral desirability. It stresses the fact that 
every installation is ‘backed” by the com- 
pany’s guarantee of satisfactory perform- 
ance. The Austin Company finds house- 
wives are most easily influenced through 
publicity which offers helpful hints and 
accurate facts regarding what electric 
refrigeration will accomplish in the aver- 
age home. 


This Dealer Favors ‘“‘Well Balanced” 
Sales Policy 

~ P. L. Reed, Frigidaire dealer at Topeka, 
finds newspaper advertising, attractive dis- 
play and thorough demonstration should 
be used in correlation. Mr. Reed has an 
attractive display room. He attracts pros- 
pects to the display room through adver- 
tising, then focuses their attention on the 
outstanding features of his refrigerators. 
He gives special attention to demonstrat- 
ing that the modern electric refrigerator 
means careé-free, automatic refrigeration, 
permanent independence of outside ice sup- 
ply, and freedom from food spoilage. Mr. 
Reed finds the average customer desires to 
know all about the electric refrigerator, 
and he makes a point of satisfying custom- 
ers regarding such salient considerations as 
operation, economy, service, etc. 


This dealer stresses quality and economy 
in his advertising; he also keeps prospects 
informed regarding his facilities for serv- 
ice. The fact that a small first payment 
will permit the customer to profit from 
electric refrigeration is emphasized in his 
advertising. This “well balanced” sales 
policy is accelerating sales. 


How Emahizer-Spielman Boost 
Refrigerator Sales 


Aggressive publicity, coupled with per- 
sonal solicitation, forms an effective com- 
bination for moving refrigerators in prof- 
itable volume, according to Emahizer, 
Spielman, Zerozone, dealers at Topeka. 
This firm is well qualified for introducing 
electric refrigerators, as it has featured 
refrigerators intensively for many years, 
and has been selling three carloads 
annually. They have started the 1927 
refrigerator season with two carloads (ice 
and electric.) 


“We have tested the value of different 
forms of publicity,” states the advertising 
manager. “At present, newspaper publicity 
brings about fifty per cent of our new 
customers, while the other fifty per cent 
are recruited through displays and personal 
solicitation. Our expenditure for newspa- 
per advertising runs about three per cent 
on sales. The main essential in advertising 
refrigerators is to describe, illustrate and 
price the merchandise. In our advertising 
we use sufficient space to accurately 
describe the refrigerators; we find the 
right way to secure profitable results from 
newspaper publicity is to describe specific 
values, and to make each advertisement 
replete with helpful suggestions. We make 
a practice of backing up every claim made 
in our publicity; for patrons must be 
assured of efficient service before publicity 
has full value for drawing trade. 


saleability and customer satisfaction 


To meet the demands of 1927 buyers, refriger- 
ators must look clean and attractive. Seeger is 
only one of many leading refrigerator manu- 
facturers who have adopted Monel Metal 


trim because: 


1 It has a permanently bright attractive surface 
e . . 
—it dresses up the refrigerator. 


2 Its corrosion-resistance makes it easy to clean 
* and keep clean. 


5. 


4. It has no coating to wear off. 


Monel Metal is a technically controlled Nickel-Copper alloy of high nickel content. It 
is mined, smelted, refined, rolled and marketed solely by The International Nickel 


Company. The name ‘‘Monel Metal’’ is a registered trade mark. 


3 « It is inherently rugged—hard to dent or scratch. 


Its permanent ornamental value helps sell the 
refrigerator. 


6 Last, but not least: It is available in ample quan- 
* tities in desired dimensions, shapes and forms. 


IMPORTANT: Refrigerator buyers are recognizing 
a quality refrigerator by its Monel Metal trim. 
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L0S ANGELES SERVEL 
SALESMAN SETS RECORD 


Sells $65,000 Worth of Refrigera- 
tors in the Short Month of 
February 


It is a far cry from the wine salesman 
of pre-Volstead days to the modern elec- 
tric refrigerator salesman, but C. S. Har- 
rison, Who made a record peddling Cali- 
fornia’s liquid fruit up and down the sunny 
Pacific Coast way back in those damper 


C. H. Harrison 


days, and who is now connected with the 
retail store that serves Servel to folks who 
live where “the sunshine spends the win- 
ter,” proved that all selling looks alike to 
the real salesman, when he turned in orders 


for Servel refrigerators amounting to 
$65,000 during the month of February! 
Since 1907 Mr. Harrison has had a 


varied and successful business experience 
Having made a success of every undertak- 
ing with which he has been associated, it 
was only natural that when he came with 
Servel he immediately saw wonderful pos- 
sbilities in this verdant field, and as Mr. 
Edison remarked at one time in conection 
with the phonograrh, “I wou'd like to see 
one in every American home,” so. thought 
Mr. Harrison about the electric refrigera- 
tor, and he decided he would start to 
accomplish this feat in Los Angeles. Even 
at the rate Mr. Harrison is gong, it will 
be some time yet before one man will be 
able to accomplish this Herculean job 
alone, but we must all admit that he has 
made a good start, and if he could only 
be assured of enough time, we believe that 
success would crown his efforts. 

While it is a fact that electric refrig- 
eration as a principle is sold—and sold in 
a very definite way-—to the public, yet, 
being a highly specialized appliance, it 
must be admitted that it takes a high- 
grade, high-class salesman to sell it to the 
individual to any great extent. Harrison is 
just that sort of a salesman! He was not 
satisfied to peddle—he knew that to sell 
electric refrigerators he must know. all 
about the refrigerator, its mechanism, the 
cycle of refrigeration, what it would do 
for the purchaser, the electric refrigerator 
in new homes and apartment houses as an 
investment for the owner, and how to put 
up a logical, attractive sales talk and put 
it over in an enthusiastic manner. He 
made up his mind not simply to sell elec- 
tric refrigeration, but to sell Servel Electric 
Refrigeration, never mentioning the fact 
that there might be other makes, and never 
allowing himself to be dragged into knock- 
ing the other fellow’s product. 


JANUARY EXPORTS OF 
ELECTRIC REFRIGERATORS 


A report of the Department of Com- 
merce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., shows 
exports of electric refrigerators during 
January as follows: 

Refrigeration Sets 


Up to 1 Ton 

Countries Capacity 
Number Dollars 
PE. Ge chs. vee ree | 2,615 
Denmark and Faroe Isl... 32 14,389 
PRG os 655.504 Hacied oboe 6 939 
etNANY oc 5c8 ches cae 80 13,944 
| Sere eer ee 33 4,575 
IEUMIGHIA. baccce science caves. A 474 
Bie sighs ico aa hi aes 5 1,503 
PIWHZEVIANG «6.5.5.0 n665. 0% o6 85 11,390 
United Kingdom ........ 79 14,264 
(Cop 2 a Ce rere 45 3,198 
PNICAPARHA 6.05.00 04 5055008 1 4,615 
OLIN Gt eee 3S 555 
WROD. G54 sarvinrehaaties he 4 714 
MEMBUON. 5a hoordianksces 10 1,937 
Other Brit. West Indies.. 2 761 
“OE SI are ee 7 1,088 
Dominican Republic ..... 2 330 
Haitian Republic ........ 2 385 
PERONUNA 450 ¥sads eves + 85 9,410 
Brazil i... een ety ey 195 24,457 
MON, ag .8-o¥ os Ay tise vee. 20 2,269 
PE ict ose ds'e shai Che5>% 1 279 
MGS 4.2 ¥en as os Rie eo ip! 918 
WC AMEID? 55 sa edschdees 57 4,511 
Britieh India os. 05.05% 61 4,675 
British Malaya. ..s..3.%. 2 500 
SN Gahiaeeivedicenvd 2 287 
CRA? sists eaisca vine ian 17 1,889 
Philippine Islands ....... 19 4,060 
POUSICANNE: «5 ahve s'csdeioia ee 92 21,865 
New Zealand ..45.6.ss00% 8 3,325 
British East Africa...... 2 375 
Brit. South Atrica: «i555 62 14,583 
EMV ci oni eneese ts omes Zz 1,888 
Total Gol sosiesys 1,107 172,967 


QUICK WAY TO MAKE A 
WINDOW DISPLAY SIGN 


metal or glass letters and 
numbers of the kind which are cemented 
on to windows to announce the firm’s name 
may be used effectively laid on the floor 
of a window display. Very often a crepe 
paper carpet in the window cannot be used 
on account of drafts from a fan or door. 
Window letters in a case of this kind 
solve this problem and at the same time 
give the opportunity of driving home a 
slogan, name or price by simply arranging 
the letters. For repeated use the letters 
can be bought outright or an arrangement 
may be made with the firm’s sign maker. 


A NEW IDEA FOR 
APARTMENT OWNERS 


Charles H. Thompson is constructing an 
apartment on Saratoga Avenue, Yonkers. 
He wants his apartments to appeal particu- 
larly to the younger married set. So he 
has supplied his apartments with all sorts 
of labor-saving devices, electric refrigera- 
tors and push-button elevators. But he 
has gone further than this. He has com- 
pletely furnished the apartments so that 
the home-seeker moves into a_ fully- 
equipped suite After the lease expires, 
he may take the furniture out with him 
if he sees fit to move. Of course, the cost 
has been amortized by the rent, but from 
the young couple’s viewpoint it is an easy 
payment plan of acquiring their household 
goods.—Building Investment and Main- 
tenance, March, 1927. 


Enameled, 


it is installed. 


means added operating cost. 


Wir F § 02.00 


AIRTITE’ 


Keeps the cold air in and the warm air out and maintains 
the proper zone of refrigeration with fewer operating hours. 
Wide awake dealers have found that it usually clinches the 
Most manufacturers supply boxes equipped with Wirfs; 
write us for their names and a sample. 


sale. 


E. J. WIRFS ORGANIZATION, Inc., 135 S. 17th St., St. Louis, Mo. 


Wirfs Gasket 


Electrical 
Refrigeration 
Efficiency 


An electrical unit can only be as efficient as the box in which 
Poor door contacts on wood or metal boxes 
mean that any unit will have to operate a greater number of 
hours to maintain an efficient refrigeration temperature. 


assures 


This 


Gasket 


Lower picture 

shows an unusual- 
ly effective win- 
dow display of 
same company. 
The polar and 
aurora borealis 
effect featured in 
Polaris advertising 
is clearly por- 
trayed. 


Interior 

view of 
Polaris 
Electric 
Refrigerator 
Company’s 
Sales Reom— 
Oak Park, 


Illinois 


Foreign Trade Convention in 
Detroit 
The fourteenth National Foreign Trade 
Convention will be held in the Masonic 
Temple, Detroit, May 25 to 27. James A. 
Farrell is chairman and O K. Davis sec- 
retary of the National Foreign Trade 
Council, Hanover Square, New York. 


WE KNOW 


Enclosed Type Units 
Will Solve the Service 
Problem 


BECAUSE 


No belts. 

No stuffing box. 

All motor bearings enclosed. 
Noises eliminated. 


All working parts sealed in cham- 
ber, from which gas cannot escape 
and air cannot enter. 


Compact. 


Minimum Amount of Material Less 
Costly Construction. 


We have studied this problem for 
many years. 

We are prepared to show you by 
facts and figures that sooner or later 
you must come to the use of the en- 
closed type unit. 


We are prepared to serve a limited 
number of clients only in the field 
of Electric Refrigeration. 


We are Consulting Engineers, and 
we will be glad to discuss your prob- 
lems in strict confidence. We will 
tell you what we can do for you, and 
tell you frankly what our services 
will cost. 


We make no charge for preliminary 
consultation. 


H. R. VANDEVENTER, Inc. 


Consulting Engineers 
Sales Specialists 


342 MADISON AVENUE, 
NEW YORK 


Telephone Vanderbilt 2669 


326 Walnut Street 


WRITE FOR 


DUNNING PUMP & MFG. CO. 


Smooth, silent running compressors 
—a product backed by years of 
manufacturing compressors 
and machinery 


DETAILS 


PHILADELPHIA, P 


Refrigeration Compressors 


A. 


FLINTLOCK CONDENSERS 


EFFICIENT—ECONOMICAL—COM PACT 


Equipped with Flintlock 


An interesting and im- 
portant book on the ap- 
plication of the Flint- 
lock Condenser to the 
Refrigeration Industry 
is now available and 
will be mailed on re- 
quest to manufactur- 
ers, distributors and 
dealers. 


WRITE FOR YOUR 
COPY TODAY 


‘*UNIVERSAL 
COOLER”’ 


| has standardized on | 


Flintlock condensers. | 
The new unit equip- | 


| ped with Flintlock 
and the old unit is 
| illustrated herewith. 


Same Unit Equipped with Copper Tubing 


FLINTLOCK CORPORATION 


4461 W. Jefferson Ave. 


Detroit, U.S. A. 


. - ey ae ner re er 2 4 - ae | r : . "a & - gk cA x 5A ~\. MO ae . / if vane E A Z met oa: > 
rm ASE. ere ibe gh Raga aia + cs Se? ae ans f ae Sc . ar ae a ie oka Yaa : i oy, | £ TR cata 4 tk - aa 
pt Bae a Bic A Ae Oe ein ae eee jada: ae oe Se ers eS Sa UR ce. Seen ae ae De i eke oie ‘eects 
: Galaeetoe 5 ee a Pipes = ieee - ; pn eames | ee poe <, s ee at ia Ste ; reat Beer attee rns 5% cs aaa gs REEL Pag fas. Poe, cat ca wiht \ Rtn Epo ee ie Ds Ss cana ay : We Ee a tea We a 

cea i 5 y < - . - Sr t ae t ~ ot * rr. n Pigthey s= OAS = ae ‘ = on we Mos TS shes (ee ’ x Kee ire we eae His Bi, a a Fe d Vey 
F ~ * “ : é A i = * . 4 i as F, y t; 7 a Y . re: e “e - 2 Yc aire ~~ - ee ae ¥ x B ,! 

, gs + 

ne eeeeeerr—“:iSCSsi‘CSWSCsCUCéds ae 

~ “ieee (3 . 

7 po ee 
; ae ae 
Sa 

3 ‘ " pp Me 4 ee) 

’ eaten alee os + Re Ee ek Rey = oan 5 ae fs are 
ee Bees Ses rites ie eae ae a tae eR 
mn Be cee eee Bees: ye a ee oc ee. - Foe Sa Teagan he ; Sem MABERER BP on soe aye ohh hs 

- pa ee ee ey Pe a AR Dea? 37 eh a Ae : * 

re RG a er ee ‘eee ae TR OAR aaa oH 

ee Mee nahh oS Cie eee Oe a “ye aa cn > aR ere Ei atm es ENS . 
, SE oe Oy Nee er ee Se OA 3 ag gh tre, eee oa 5 pee a EE piece pei 
Tal een be tt ees ee a ce peer “teers soaks et 
eee Ce SS ee ee SS oe eae Bigot Soe a oot ae ey Bn a aa ON a aie ad + fa 
ec. Grek. ks : ee ee eg i he Praia . Oi apace a aaa ee 
Ne Se ecu ae: 
ae ae ee ee Ce ee. cg ma See pes bese fe: 4) CP hin te ee a et 2 tae ty ei 
ee te OE ee eh re GOR lie ee 
Way eam -~ OE ee ee Cm Bee wae he Re. eas. ee Se <a ee ee ee 

> EG CONE MS RE RIS Re as PRET oy + ieee ie te Pg ya Ee cy ae . — are ee eee "ms “ 

i- Ee. BN ae ee PE a oe We eye iy 
PrN ee ae Po te, lh 4 ot ee Ger ee 
és cine. Se naa os 238 te a ae sot RR ee a | eee * = OY 
Beg Som Pas Fy ee : By § WG See Ne ; eek Se ae - oe 

S beer | eee ee ee : s omy i ee re. ete tS oe ek a ae q ae ee 
ase ae GO ig ee Se Pes - Zee recreate rma. = - sh Lae . . gn hes 
is ea : SoS Ey ate ae : . ae ay: Roe 

. i eee Ese 2 aig Meg ES AS Pear es gi etch oe ae aes es, Se onde ae ae j Laie 

- wa ‘ ee Rages: Mem Br E Se Pe a ae aoe a | eke $ | } HS es) 

IES, i es ; a» ae SS Tyg ik Se eS a Se . eS a Pee ag: Vern) Gi y yf aie, 
ale — | ae aan Paci) + oe — - mh sae J eA bene 
4 ys Ca 2 semen Dee SS Annas [eee mee emer Te “4 eae x Sea oat 
ree pee ——————— dll lt j 4 a te w, cael 
*) Aa" ge eee ty: | a lee AT a ~ed ees hg ¥ i ae } i A ‘. J 
i RIS “oP et ee 2 So - Se Sa “ale ae . % % ron ic ge \ “SRP as 
aoe «CO oe <____=_ wa oo, SN ot CMe oa 
Ro: oe ee ‘ rey —— * ore. aoe : ™ fact 
ee a « ¥ me Seen Baek Sol eat i “AS .. igi a, 4 er “» * : en 
Be el ee =. oe ot ee | a. — — vest rie <— . =e ‘| a 
a Bt i+ _ .—il L, ' § tee so geaorammey — ee 4 dpa 
a a. 8 = - re ° a 4 oe ae AE RB ge BAe ee ; < ine 
ne | aa Ee an SR iG Pe yer : ~ ee 
/ tae aOR la ae : cS ; ‘ ee ' Se a ec eee ee é y peer 
|S ie nis es a oa Si x yy os oe | aa ‘a i Sea 
? steer ie gre. © ee a 4 a ‘ anti io eae 5 BRO Sak I wii ° 2 Soe: 
a ss eee * , eae. es \ a po ey 
e a a peer : nee ta. ae SOS cc head ie a gy re ean 
:g aa 2 eae Mugg wine. se 4 CN, SMa cts eS se it , Ne of 
7 — or. - cla eteee ose CARRS “og SET ee A : ae eee sve 
A = ‘ — Sees ORE a ge BS She? hog ts, ; - — ee eee ee ne i oe 
eo. Stes s q ey | < * Balt hela ae je rs lies io caaiacamams YamE ~~ ts vapaerse . . iene PR: t 2 
—_—a i eet : aay Pee mel y cae Gee oS od : ee x A «a Ey tg’, Abas ihe 5 
| — eerste? “tee : RS tees ae ae ay Lage Sf shor)! pag isla lim ae tae aah es <4 aes, i 
: Bie Se es ¢ 2 yee CO oI a ae a gee ays phurhede CS ae | ae er) mois hates 2 a oe ee 
I : i ee oe eae | Sosek tia : ee Pa ’ Pin lige 3 ais Tee wee ae rie” | sateen ame: pce ee : a Pe. 
ee 1 br ipge... eee A Reiger Oa Be Oko ee een oe ete ai paper neat oe fe 
i aia’: Ne ae 4 ‘4 ae piste My mE so ter er re ee a ee “ae PEON ct nS 5 PE ees Cie ; =) ae 
_— ea Pigs i ae eee ee Bocce ts eee eer Saat), 
. __- ne ie . s y a4 ia ae Meiee aS : aie ‘i 5 + Rs ees, ee te ‘ rare : ela 
Ve pag b Ae yes Wet Pee eae Bee Mi! on ‘: 5 arg Bis 

d | \ EE Si ae , § : M is : / if { 

4 ine Bina: 4 a — sy i a RR a < 3 / P es Shad 

r Pes ie pe Ee hy SS Be Se be a Be oes 

Se al Sh a ee ip . Ne ee. te eo er has, : ee i . Pik i Oe re: 
res An eee ~ SR epee : AE OOo Be ele : i a es eh Ree wae Coa 4 
7 Se moe Ve es y oe ae ia : oe “4 ae F ie, A 4 ay TS 
tana eh ara See: : 4 by * ee ¥ oes ; : “ & a 4 és : i Mie. ft : ae 
| pet fe ph ges 2 i ae e , % ¥, cg 3 a © q ‘sf tee ans a 1 i Ja ey : . rd 
| nied Oe on P I | Be og j > F BS Paes Pee ee ua oe ae 
eS Ree. ae aia : * ie : 3 i as 
oo RS es * 24 4 = & ale @ Mras*" 
RR i. 4 : $78 ae Pa 
g Spee P82 : : ¢ "ey. . ee ai 
Meee. tt : sas i * ie ae 
; e a : oS an Sia amet fos: ee ae. aha: 
Tr P| ‘ 2 : ; he eae oe oe t 
y * ¥, ie ko bee eal a 
: al ah sa 4 r Py ot aS sc ‘i : e 4 ede 
; : ri s Repel pert < : 4 : 7 Ry. y me es ae , — oie + oo 
R % s fe s ao hs. cc ee a pi Uys, ea ; 2 
F fee} . . at Wet Ps hn OE ee “F be = x 
4 ig iat BEE DICED AT! Reh x b fa ee aa : e Fe ha 
4 os g - as ¥ Pee peak Met ee ie “3 4 a a et ‘ 
j , g we a ae oe 2 ae : oe 2 2 ae ae WM 
~~ os ge ree ei, : mes te ma é: ek! 
q ee ee bey, eet wget es is, ke Sea 92% a! aes oh oe Ao ng Z “4 
] - a | - oe fn OSLER Seige pelea ha ck AT See Re es — : 
OO —— tb Dl QD v ay ee en em 4 
i, i a ee ee SA Mtg 3 er ae ha ae a 
d ae Lo 4 Be mc? : phe ame PAP pees « ete : eee ees NPR SORE OS bin YR ispor % J 
ag ee Ss Pa x pica sae 3 i ae ee fea th: ER SaSiy ae e OP 20 i f te 
Se a nied a ee ae if ee See. 
| a a oo ‘ aera ee - Se Se ee rite ae La 
oad 6 Se Pe ae : ‘ : -* 4 = 2 = re age i, eae peer] Me a, 
; fae 4 3 5 eas eee io eesti: * ve ke — : : % oi EA . Lee Bete. gh aes Me am e 
ee 2 ce ae = i oon eae ee ae 
' 5 ae Tks SS a Ses a ‘ age aoe = zr 
y Bra, a . “i, Pe cece . Eee oe ae ae 
i a f i i i J i ee eh, ° es: he — 
‘ Bi oe oo ae ; ae Phe ty ee 4 
f . 2 3 ee eta seal le Fie : - ee, os ae 
' . a ? - a igs Ss LS bed a & fA - Fae 
ee ee <a fi. Be 2 » ilk 2 fae 2s a, a 
8 ee om Sins ae a ee 4 ve eee, te 
f ‘ ie ‘na, ale OR es wl we a ond 9 Pag eo ace ”  - 
wie Social “ Ses ME ke 0 tS, ba eS i Zeeks md Y: ee ." ei = $, 97h am 
Be am alle AE Oe ee ee 9 ay 
. a eile OS aie fe: ‘ ees wm = ths, a aa ee ; 
Mei ee isi - be os er aa eo z i Be, e A SS Lee ene a 9 Be oy J 2, . 
( 2 conte aE : * % FF A ., Ve eS eat 4s ¥ 
H So : ‘ee Be sa ? ee 2 Z te 
! 8 8) 2 ete 
. = te ates ae ad Pee ey x 4 g es 
y EL ; 
ae - “pa oe oe a ee ate il 7 
ki pais 
f LAA LEP | wy 
| _ = | ‘ 
| = | : 
r | : 8G | é ‘ 
e Ti 4 4 | 
| | = 
= | iq! q : oe 
; | —_—__——- iq, ; . 2 ET 
| Fa danas } 
| | = | : 
|}! ie, a ; 
} | Eas Tee BS sgt | 
t | | & & Nala ~) : 
vy oF aii es 
om Fe | 2 
- FTES f 

‘ ao ee fs 

2 » Re 

: =... ; a 

a) OS 

ee OF, 
f: 
| rat 
| 
| 
P | 
t | 

S 

ee 

1 ee eee nN a Senne | 

=n | 
, rie we) 
LER. 
= , ee | —_—_______—__—_______, 
j a ie en ; | 
_ — §¢ . ” . | 
[ =. i oats Q itl i i % sennsinieeteaa tt } 
e m7 sai ‘ei oe % | = ; 2 _ | 
‘ eta ee PATENTED - aa i | CO z= \~ vththesinaneh, | | 
. . MRR Be, | Be ge oo it val | : 
f Sa 7 ae) 4 “3 By og 4 Sox a a 
, al? ' 4 a ES . ie - nce 
. : af 3 ; ea Ce a | ap | | ; 
= weg 0 a 4 “aaa wee a OF . | | 
1 Wer. Ries iP oF Pe ; " aes ‘ Z ~ | 
_ i | o pe “a if | Se aa ved ~ Beg Wt | ‘ 
r | oe ‘ee if EP . WS | | 
NSipng ee a ie, q g z Pe ee ee : at } | 
rs] ¥ Fy J ei be Sa teak ay a 
F ODOR ie ; ee Sec ee ie | 
og | | ee ee | | 
s . ¥ See 
Pee ee E . a ee 
” . 
— 
7 — 
», Ota —s 
© orgs Rema no ~<a r 
ae “ ~ 
5 Be: ‘ ’ - ce | Petersen 
ee . ; a | 
5 a on I - 
oo - en 
*% we 
=. /— ; 
8g a oe —— 
= y cath hati + : 
= Ney “he si 
a te ee " 
<_— & ~~ 
. ee — 
ne pte = 
Bre ser F* iia iek ee eS . 
en tt ‘Sige = oa ane: ed . , 
eps Soe aS age s aa 5 om 
hits BAe Te ee. 
- . p 
GA. a > 
tS ae * ae 
B } eRe 5 
é 
an 
‘ . ( oe 
: 7 Pe 7 ~ 
> pe Zl om al eres vd Se: writ * * . =3 2 - > > a2 De oe 
. _ eons re Rete, Fh Ses ge SN We ee Bese rey EAS Neer Sem : ie re a ee . ° —e a: . ‘ | rr ee 
=, wees * cas eee SPs tLe ee ae a Fi a Te be bas any 2 wae ei a Bree A Dike 1s re ee he peared . 7 ied a ee, es ne on 3 i>. oe "Baye ses ea om 
: ; . A ‘i é a tay A foe 24 rik <i aes: pA. Sal a ns em Ane Se -\y one So ay 4 ; 7 a 
“5 5s, {s-- = 4 oF es ae “Y Fath s4 _ MEY Kavh Sa F) 934 ane : To 7 (a as 


ELECTRIC REFRIGERATION NEWS, MARCH 30, 1927 


| cee 
WHY I LIKE THE 
ELECTRIC REFRIGERATOR 


One of a Series of Interviews the Society for 
Electrical Development Has Had With Peo- 
ple Who Speak from Their Own Experience. 


Costs Less to Operate Than 
She Had Expected—Tots 
Like It T 00 


“Why do I like my electric refrigera- 
tor?” answered Mrs. X., a friendly and 
efficient looking woman. “It’s not a ques- 
tion of just ‘liking.’ I actually can’t see, 
after three or four months of real satis- 
faction and joy, how I ever managed with- 
out it. 

“When it was installed I feared the cost 
of electricity would be high. But upon the 
arrival of my first electric bill (privately 
I had been dreading it) to my great aston- 
ishment, computing as nearly as I could, 
I found that electricity to run my refrig- 
erator had cost me much less than anyone 
had expected. I lost no time in telling 
my friends who had been warning me to 
‘wait till the bills come in.’ They were a 
little bit upset about it, but did, quite 
gracefully, congratulate me. 


What Her $6.60 Bill Covered 
“T have three electric things in the house 
that require power, and all of them are on 
one circuit separate from the wiring that 
serves the lights. So electricity for these 
three—the oil furnace motor, the ironing 
machine and the refrigerator—is measured 
separately from the rest of our electric 
bill. Well, last month my bill for the 
three was $6.00. Ordinarily it is only 
about $5 a month in summer. In our town 
the company gives us a special rate on 
these power appliances, ranging from 9 

cents a kilowatt-hour down to 4 cents. 


A Tray for the Children 

“You never can imagine what fun my 
two grandchildren had last summer. They 
live close by and adore running in. The 
first thing I know they had high-handedly 
appropriated a freezing tray each, and in 
no uncertain manner announced that the 
travs and contents were theirs! Every 
morning they would dash in and concoct 
something with which to treat the other 
envious children.” 

Here’s An Idea 

Mrs. X. is a famous housekeeper and 
puts her ideas to work for her as she is 
at her desk in a large publishing house 
each day. She is so practical herself that 
I wasn’t surprised to have her continue by 
saying: “I’d like to remind everyone who 
is fortunate enough to own a_ seamless. 
porcelain lined box that the old days of 
scrubbing with scalding water, soap and 
washing soda are over. If anything is 
spilled, wipe it up quickly with cold water 
and baking soda, then dry the spot. In this 
way you are not putting a lot of warm 
moist air into your refrigerator, causing 
the motor to run oftener and the charge 
for current to be greater. 

Have Plenty of Space 

“Don’t make the fatal mistake of buying 
too small a refrigerator in the first place. 
Electric refrigeration is really cold storage 
brought into the home, and much of the 
efficiency of your miniature cold storage 
plant depends upon free circulation of air, 
which you cannot get in an overcrowded 
box. For instance, I purposely bought a 
box with two or three cubic feet of extra 
food capacity. I hate crowding the 
shelves, for I know if I do I am not 
getting the full value of refrigeration. 

“The larger box costs little, if any, more 
to run, and there is enough space in it so 
that I can buy perishable things in greater 
quantities, and thus save money on them.” 
electric refrigerator says: “This icebox 
is open for inspection at all times.” 


They Will Soon Be “Electric Refrigeration Engineers’ 


Senior Engineering Students Studying Electric Refrigeration Design 
at Purdue University, Lafayette, Ind. 


SKEPTICAL SALESMEN 
~ SHOULD TRY THIS 


Mr. Johnson, of Collins-Kelvinator, of 
Los Angeles, may be living in California, 
but he is certainly from Missouri when it 
comes to believing anything. In fact, the 
following incident will show that he 
couldn’t even convince himself until he had 
properly proved his point. 

Johnson was firmly of the opinion that 
it was impossible to get into private homes 
as a salesman and receive civil treatment. 
He conceived the idea of selling home 
owners the little sign, as shown below, to 
place over their door bells. 


NOTICE— 
PEDDLERS 
OR 
AGENTS 
DO NOT RING BELL 

Johnson, therefore, had a local name- 
plate concern make 100 of these plates for 
‘im. He spent a couple of days trying to 
sell them to householders, and, after visit- 
ing close to 100 residences, only succeeded 
in selling one of the plates. In fact, in 
a great many cases he was told that they 
did not wish to put such a sign up because 
hey were not adverse to seeing people who 
had things to sell. 

These experiences so changed Mr. 
Johnson’s opinion that he is now pushing 
door bells with the firm belief that he will 
get to the housewife or home owner and 
present the Kelvinator story to them. He 
now has faith in what he is doing, and 
what a man believes he can do, he usually 
does.—Cold Facts. 


Evanston Prospects Overlooked 


According to a letter sent out by The 
Mailbag, a publication devoted to direct 
advertising, “a staff writer went all over 
Chicago trying to get a- folder or booklet 
that would sell him an Orthophonic Vic- 
trola, and couldn’t get it. 

“A man who earns $15,000 a year took 
a census of his neighbors in Evanston and 
couldn’t find one who had ever received a 
direct mail invitation to buy a Kelvinator, 
a Frigidaire or a Servel.” 


General Electric Pays $48,400 for 
Suggestions 


Awards amounting to $48,400 were paid 
to 4,405 employees of the General Electric 
Company during 1926 for suggestions 
which either improved working conditions 
or tended to increase the efficiency of the 
company’s operations. During the year, 
13,703 suggestions were offered, an 
increase of 2,500 over the previous year, 
and more than 32 per cent were accepted. 


Subscription Order 


Business News PuBLIsHING Co. 
409 East JEFFERSON AVENUE 
Detroit, MICH. 


Gentlemen: 


BNI abl se cncnsda sbpsus was caeiaces ee beanestcesebxckat ancl osokes 


Please enroll me as a subscriber to ELECTRIC 
REFRIGERATION NEWS, the Business Newspaper of the Electric 


Refrigeration Industry. 


United States: ($1.00 per year 9 


Three years for $2.00. 


Foreign Countries: ($1.50 per year. 


I am enclosing payment in the form of 


oO P.O. Order 


O Cash O Stamps 


Company 


Street Address 


City and State 


O) Nore: Ifitis inconvenient for you to enclose payment with this order, check this 
square and invoice will be mailed. Do it now, while you have the blank before you. It 
will save the time and trouble of writing a letter and you will be sure to get the next issue. 


ADVERTISING AGENCY NEWS 


The advertising of the Superior Sheet 
Steel Company, Canton, Ohio, will be 
directed by the Robbins Pearson Company, 
390 East Broad Street, Columbus, Ohio. 

The New York office of the U. S. 
Advertising Agency will direct the adver- 
tising of the electric refrigeration divi- 
sion of the Martin-Parry Corp, York, Pa. 

J. Horace Lytle, advertising agency, 
Harries Building, Dayton, Ohio, has been 
appointed to handle the account of the 
Everite Products, Inc., 200 Davis Avenue, 
Dayton, Ohio. 

The advertising account of the Welsbach 
Company, Gloucester City, N. J., has been 
secured by Breeding, Murray & Sales, Lib- 
erty Trust Bldg., Philadelphia. 

The Austin F. Bement, Inc., agency, Gen- 
eral Motors Bldg., Detroit, will direct the 
advertising of the Universal Cooler Corp., 
1214 North Eighteenth St., Detroit. 

Brooke, Smith & French, 206 Eliot St., 
Detroit, have been appointed merchandis- 
ing counselors for the Norge Corporation, 
670 East Woodbridge St., Detroit. 


WHAT THEY SAY ABOUT 
ELECTRIC REFRIGERATION NEWS 


Very Much Pleased with the Paper 

“T have just finished the February 16th 
issue of ELectric REFRIGERATION NEws, 
which happens to be the first of my sub- 
scription, and I am very much pleased 
with it.”"—Mr. Thomas Martin, 103 Carson 
Ave., Newburgh, New York. 


“The Best and Most Newsy” 

Our entire organization certainly compli- 
ments you on the very fine paper you are 
publishing. We believe it is the best and 
most newsy that comes to our office,”— 
R. C. Harmon, Ferro Enamel Supply Co., 
Keith Bldg., Cleveland, Ohio. 


You Are Right, Mr. Fox, the Crowd Was 
In the Way 

“Our whole Copeland force in New 
York admires your wonderful little paper, 
but now they wonder why you omitted us 
in the list of exhibitors at the Own-Your- 
Home Show in New York? 

“Apparently we were among the miss- 
ing, and incidentally even our competitors 
admit that Copeland had the finest exhibit 
in the Garden; but perhaps your reporter 
missed our name because our booth was so 
crowded at all times that the wonderful 
Copeland line could not be seen by a pas- 
ser-by. 

“We only ask that in the future Cope- 
land be allowed to shine in the bright rays 
of your articles wherever possible, and 
for yourselves, we cordially invite you, 
when in New York, to visit one of the 
nicest electrical refrigeration show-rooms 
in the country; not from size, but from its 
appeal to the women buyers.”—Copeland 
Refrigeration Co. of New York, Inc., Far- 
num Fox, President. 


“We Heartily Recommend It” 
ELEectTric REFRIGERATION NEws of Feb- 
ruary 2, 1927, announces the enrollment of 
its first thousand paid subscribers. The 
Advertisers’ Weekly is delighted to extend 
its congratulations and best wishes for con- 
tinued success to a publication as inter- 
estingly and intelligently edited as E ec- 
TRIC REFRIGERATION News. Like The 
Advertisers’ Weekly in the field of general 
advertising, it offers valuable and elsewhere 
unduplicated information to the electric 
refrigeration field, and also like The 
Advertisers’ Weekly, it is set-up in easy, 
readable newspaper style. We heartily rec- 
ommend it to any of our readers who may 

be interested in electric refrigeration. 


Advises All Dealers to Subscribe 

“Your paper well merits all the nice 
things that have been said about it. Per- 
sonally I cannot get my copy fast enough. 
I am advising all my dealers to subscribe 
to it, as the most helpful periodical in the 
electric refrigeration industry."—J. E. 
McCauley, Ice-Berg Co. of New England, 
Boston, Mass. ; 


Mr. Driggs Found 
Our appeal for the address of H. E. 
Driggs, broadcast in the March 16th issue, 
brought immediate results. Mr. Driggs 
is connected with Polaris Electric Refrig- 
erator Company, Logansport, Ind. 


NEW BOOKLETS AND 
LEAFLETS RECEIVED 


Rice 
From Rice Products, Inc., 100 East 
42nd Street, New York, a_ three-color 
folder (3% x 7%), entitled “Twenty-five 
Years of Knowing How, Gives You the 
Refrigerator of the Future—Today.” 


Gloekler 
Bernard Gloekler Company, 1627 Penn 
Avenue, Pittsburgh, Pa., has issued cata- 
logue No. 81 (8% x 11), containing 50 
yages of illustrations and descriptions of 
the various types of Gloekler refrigerators. 
The catalogue is a direct-mail order book. 


Thesco 

C. Schmidt Company, Cincinnati, Ohio, 
sends a 52-page, two-color illustrated cata- 
logue of “Thesco” refrigerators and store 
products. 

Electro-Kold 

Electro-Kold Corp., Spokane, Wash., 
issues a two-color folder (4 x 914), enti- 
tled “Multiple Control for Apartment 
Houses.” 

Vogt 

Vogt Refrigerator Company, Louisville, 
Ky., offers the following folders: 

“Solve Refrigerator Problems!” 

“At Last! The Perfect Refrigerator— 
Seven Out of Ten Women Picked the 
Sliding Drawer.” 

“M-5-S Vogt’s Metal Cabinet Refrig- 


erator” (Also folders for M-7-S and 
M-7-D). 
Ice Maid 
The Refrigerator Division of the Lam- 
son Company, Syracuse, N. Y., has 


recently issued an attractive booklet, “The 
Magic of Frost Crystals (7% x 10%), 


Fcontaining 24 pages outlining the devel- 


opment, uses and needs for electric refrig- 
eration. The booklet is profusely illus- 
trated, showing the operation of the “Ice 
Maid,” and, also contains recipes for frozen 
dishes. 


|) 
, 


Capacity Insures Prompt Service—tubing in 
lengths or formed to your order. Write for Prices 


WOLVERINE TUBE COMPANY 
1431 Central Ave., Detroit, Mich. 


» 4) 


Y A /a\ 2X 
SEAMLESS COPPER AND BRAS 


\ 
S TUBING 


CLASSIFIED COLUMN 


Note: Replies to advertisements with 
“box numbers” should be addressed to 
Electric Refrigeration News, 409 E. 
Jefferson Avenue, Detroit, Michigan. | 

Advertising rates for this column | 
only: Positions wanted 40 cents per | 
line for one insertion, $1.00 per line for 
three insertions. All other classifications, 

50 cents per line for one insertion, $1.25 
per line for three insertions. 


POSITIONS WANTED 


Sales executive, fifteen years experience in 
sales, sales promotion, sales management. Two 
years field supervisor in electrical refrigeration 
with excellent record. Age 85 years. At present 
employed. Open for position as branch manager, 
salesman or sales executive. Address Box 2], 


Three years’ experience as salesman and deal- 
er in domestic and commercial electric refrigera- 
tion fields qualifies me for responsible position 
in factory sales organization or branch office, 
Married. Address Box 28. 


Experienced as dealer and manager of com- 
mercial electric refrigeration department. Seeks 
permanent connection in sales office at branch 
office or in factory. Married. Address Box 24, 


ASSISTANT ENGINEER WANTED 


Manufacturers of high grade electric refrig- 
erator cabinets need refrigerating engineer with 
some designing and production experience to he 
assistant to chief engineer. Salary dependent 
upon experience and qualifications. Fine oppor. 
tunity for right man. Address Box 27. 


Have developed and patented small commercial 
and domestic refrigerating machine, two sizes. 
Sixty machines sold and running satisfactorily. 
Machine has outstanding advantages. Ready for 
active exploitation. Favorable costs, prices and 
demand established. -Suitable manufacturing 
connections needed with at least partial finan- 
cing. Address Box 25. 


— * 


MACHINE FOR SALE 


A small ammonia compressor type refriger- 
ating unit of approximately 500 pounds capa- 
city, with equipment of patterns, dies, jigs, etc., 
to put the unit into immediate production. A 
number of installations has been in successful 
operation for the past two years. Machine sim- 
ple, noiseless and shows a low manufacturing 
cost. Address Box 26. 


E. T. L. Service 


Testing and experimental laboratory service for manufacturer, distributor, central station 
Test data exclusive property of client 


ELECTRICAL TESTING LABORATORIES 


80th Street dnd East End Avenue, NEW YORK CITY, N. Y. 


for Domestic and Commercial 
Electric Refrigeration 


Brine Tanks 


METAL 
Oo 


REFRIGERATION STAMPINGS 


We Specialize in the Design and Manufacture of 


ICE CREAM CABINETS 


We make them complete or furnish parts separately 


HOUSEHOLD REFRIGERATORS (Complete)OR CAN FURNISH 
'UTSIDE STEEL PANELS, INSIDE LININGS, LOU 
LEGS, ETC., SEPARATELY 


We Have a Competent Engineering Staff to Help You 


MOTORS METAL MFG. CO. - 


| 
| 
| 
| 
| 
Unit Supporting Bases and Perforated Metal Covers | 


Pa Cooling Units 


VERED YrANELS, 


We Solicit Your Inquiries and Specifications 


DETROIT 
MICHIGAN 


Aosustacce "Tiime-saver 


E- FICIENT if! ONEY-SAVER 


Rust-Proof 


Made of solid 
ALUMINUM 
Will never rust. 


Universal 


Fits all sizes 
and types of tanks 
and Refrigerators 


rust proof job. 


A-T-E-M UNIVERSAL STAND 


Solves the problem of tank installations. 
ONE MODEL for EVERY JOB. 
Makes a good looking, permanently 


Saves Time, Trouble and Money. 


Write for Prices and Discounts 


A-T-E-M UNIVERSAL STAND COMPANY 
OZONE PARK, L. I., N. Y. 
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